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Quaker Feeds 
Win 
Customers 


Quaker makes a full line of poultry and livestock feeds 
that hold old customers and attract new ones. 


Quaker keeps the attention of your neighborhood right 
on your store by powerful advertising in magazines, in 
newspapers, in letters, folders, and circulars. More and 
more people are encouraged to try Quaker Feeds — 
and they come back for more. 


Quaker Dealers get both feeds and flours in the same 
car. If you want to be a Quaker Dealer, and enjoy the 
pleasure and profit of doing business the Quaker way, 
write today. A postal card will do. 


The Quaker Qalts @mpany 


CITICAGO, U.S A. 


Manufacturers of a complete line of poultry and 
livestock feeds—and finest flours 
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Munson Attrition Mill 


Note these features for economy and convenience---grind- 
ing adjustment not lost when changing plates---split case--- 
long-wearing, undercut plates---S. K. F. Ball 


‘STRONG Bearings. ; Use SUPERIOR D.P. Cups 
mre Any size you want; Belt or for Greater Capacity 

StoT Motor driven; prompt ship- 
RUT ‘saab ment from our Minneapolis B el 


your cups you can 
stock. increase your elevator 
capacity 20%. The 
Superior D. P. Cups 
hold more, can be 
placed closer on the 
belt than other cups 
and discharge perfectly. 
Large stocks carried in 
Minneapolis. 


Fverything Jor Every Mill and Elevator 


‘She Strong-Scott Mf§ Co. 


Minneapolis Minn. Great Falls Mont. 


In Canada: The Strong-Scott Mfg.Co.Ltd-Winnipeg 


FROEDTERT GRAIN & MALTING Co. 


MILWAUKEE—MINNEAPOLIS 


vf E. have the kind of CORN you want. 
Our Fresh shelled Natural 2 or 3 Yellow 


Corn costs no more than ordinary mixtures. 


This isthe season to be careful and select 
only Corn of quality. | 


Corn, Oats, Barley and Malt Sprouts available for 
immediate shipment, either C. & N. W. or C. M. St. P. & 


Pacific. 
<a Write or phone for our quotations le 
Operating Elevators at TELEPHONE 
MILWAUKEE, MINNEAPOLIS, WINONA BroaDway 5600X, MILWAUKEE 
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Number Seven 


Feed Dealer Who Is Really Rich 
Belongs To An Association 


Eastern Federation Secretary Lauds Those Who Support Organization 
“Make Your Business A Contribution To Human Happiness,” He Urges 


By W. A. Stannard 


Address Delivered At Central Retail Feed Association Convention 


HERE are only three kinds of 
feed merchants. They are the 
poor feed man, the rich feed 

man and the careless feed man. 

The poor man may be a millionaire 
or he may be without a penny. He is 
the one who says he can handle his 
own business without co-operating 
with his neighbor dealers or lending 
his aid to the Central Retail Feed as- 
sociation. When some one suggests to 
him the association helps to improve 
his business, he will answer that he 
needs no help. He knows which side 
his bread is buttered on. 

Why, the poor man! Even the bread 
he mentions could not have been made 
if 1,100 pairs of hands had not done 
their part from the tilling of the soil 
and the raising of the wheat to the 
time the finished bread has been de- 
livered to him. And he says he can 
do it alone. 

He Has No Vision 

He is told by an enthusiastic mem- 
ber that the association helps to iron 
out trade troubles and correct trade 
abuses but he quickly answers that he 
can take care of his own troubles. 
Why, certainly, he will pick up his 
phone and talk it over with the other 
parties and presto, he has solved his 
own problems. 

But the poor man! He does not rea- 
lize that more than 2,000 people have 
had a part in that telephone call. They 
made the telephone equipment and 
built the telephone office and regulated 
the service. Why, even the pretty tel- 
ephone operators had to help this man 
who says he can get along alone! 


He is a poor man—poor because he 
lacks the vision to see the possibilities 
in his own business. He will probably 
never join your association so scratch 
his name off your list of prospects. 

Talk is Cheap 

The careless feed man is different. 
He believes in your association. Yes 
sir, thinks it’s a wonderful thing and 
he is certainly going to join and be an 
active member. So when he receives 
a letter inviting him to enroll he says 
he will send his check right away. But 
he’s careless and the letter is lost in 
the clutter on his desk. 

Another letter comes and he is over- 
come with shame because he failed 
to send his check for dues. “I'll do it 
tonight,’ he promises himself and the 
letter goes the way of its predecessor. 

Then your secretary calls him on 
the telephone and gives him a person- 
al invitation to come to a district feed 
club meeting, hoping to interest him. 
Oh, yes, he will come. “Absolutely, 
count on me for dinner with the boys.” 
But when the dinner is held ‘this place 
is vacant. 

Just Plain Careless 

Your secretary decides on a final at- 
tempt to bring the careless man into 
line and when the annual convention 
is held, he makes an appointment to 
stop for him with his auto. And when 
Dave gets to his home there is care- 
less Charlie, sitting comfortably and 
listening to his radio. 

But with apologies, he quickly dress- 
es and comes to the meeting tonight 
and now listen to him talking to his 
neighbors: 
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“This is great stuff. Hey, boys! 
Should have been with you right from 
the start, but I’ve been careless about 
it.” 

That is it. Careless. And what of 
the thousand of other dealers who 
should be here tonight, most of them 
are plain careless. Keep them on your 
prospect list. They will make good 
members when your enthusiasts finally 
get them to a meeting. 

Members Are Rich 

Then there are the rich feed men. 
They are the ones who look ahead, 
with real vision. They know the value 
of friendly co-operation against deadly 
competition. They are progressive. 
They may have unlimited wealth or 
their ledgers may show very small 
profits. But, they are rich—possessing 
the greatest of all riches—that spirit 
of doing to others as they want others 
to do to them. 

You folks here tonight are the rich 
men of the Central Retail Feed asso- 
ciation section. And I say, God bless 
you rich men, God help careless Char- 
lie, and God pity the poor feed man. 

Not long ago I met two feed men 
who had places of business in adjoin- 


-ing towns of equal size and business 


possibilities. One said, “Business is 
terrible—gone to the dogs. I hate the 
sight of my mill. I am sick of it all.” 
Sees Bright Side 

But the other man exclaimed, with 
eyes shining with enthusiasm, “This 
is a great business. I get a great kick 
out of it. Something new every minute. 
I glory in it.” 

The one man was poor because he 
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saw the dirt and dust and trouble in 
his mill. He saw disappointments and 
ill-natured customers to be pleased. He 
was a poor man. 

And the other was rich—rich be- 
cause he glorified his business. He 
did not see the disappointments and 
unpleasant business experiences. He 
looked beyond them. 

To him the whirling belts carried 
laughing children as on a merry-sro- 
round. Children made well and strong 
because he sold better feed and helped 
farmers to produce richer and more 
milk to feed those children. The dingy 
storeroom became a place of beauty 


where the dusty pictures and blurred 
printing on the bags faded away and 
in their place appeared the smiling 
faces of happy children—children he 
had helped to nourish. 
Glorify Your Business 

And he saw those children growing 
to manhood and womanhood in better 
health and vigor. He gloried because 
he had <@ part, indirect though it may 
have been in making lives happier. 

He saw healthy and contented cows 
in the field and smiled because it had 
been his privilege to show the farmers 
how it could be done. And he saw 
contented farmers with larger profits 


EAT SCRAPS| 
FOR POULTRY | 


PRO! 
MANUFACTURED BY ie 
DARLING-&-COMPANY 
UNION STOCKYARDS CHICAGO,ILL. - 
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When you handle 


Darling’s Meat Scraps, 
Tankage and Bone Meal 


you are handling the best the 
NE world produces--and it doesn’t 
cost you one cent more than 
the other kind. 


Darling & Company 


Union Stock Yards, Chicago 


LaBUDDE FEED & GRAIN CO. Milwaukee 


STATE DISTRIBUTORS 


OtJ0000000 


as a result of his knowledge of feeds 
and feeding methods. 

I say to you, glorify your business. 
When you return to your mill it will 
lose much of its somberness if you rea- 
lize that it is your instrument to help 
mold better bodies in the growing 
children. 

Yes, glorify your business. There 
is none greater. Make it your con- 
tribution to human happiness and in 
that way you will become the richest 
of feed merchants. 


PITT BROS., Eden, Wis., have 
purchased the plant of the Frement 
Pearl Button Co., Stevens Point, Wis., 
and are remodeling it into a feed ° 
mill. 

JACK NIEMIER, Luverne, Ia., has 
purchased an interest in the Luverne 
feed mill. The new firm will be known 
as Larson & Niemier. 


F. B. MORRISON, former feeds 
and feeding expert, Wisconsin College 
of Agriculture, who resigned about a 
year ago to take charge of the New 
York experiment station at Cornell, 
resigned that position on June 15 to 
accept professorship in the animal hus- 
bandry of the same _ institution at 
Ithaca. 


A Globe Feed 
For Every Need 


Dairy 
Poultry 


CHICAGO 


Pigs and Hogs 


DICKINSON 


We co-operate with our dealers to develop a very pro- 
fitable volume of feed sales on a basis of 
Quality and Sales Service. 


ALBERT DICKINSON COMPANY 


You will profit by getting our prices on Dairy and 
Poultry Feeds when you are ready to contract in the sire 
Fall for your season requirements. 
supply extra feeding value at favorable cost. 


Globe Feeds 


Complete 
Mixed Car Service 


Straight and 
Mixed Feeds 


Corn and Oats 
Bulk or Sacked 


MINNEAPOLIS 
DICKINSON 
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Suits Advocates Dealer Co-operation 
With Agricultural Workers 


Urges Closer Harmony With State Colleges, Farm Bureaus, County Agents 
Predicts That Mixed Feed Business In United States Will Keep Increasing 


By W. E. Suits 


Address Delivered at Central Retail Feed Association Convention 


NE of the finest things of being 
O president of the American Feed 
Manufacturers’ association is 

that it gives me the opportunity of 
meeting gentlemen in the feed busi- 
uess. I always feel that the man- 
ufacturer is simply a part of the re- 
tail feed dealer. Without that spirit 
of co-operation which exists between 
us we could not prosper very much. 
I feel that one of the fine things about 
this group is its co-operation with the 
Wisconsin College of Agriculture. 

Agricultural College Competition 

I know a great many of the people 
over there, the Dean and a good many 
of their professors and I know they 
are doing good work. I know that 
in other states agricultural colleges 
were very strong in undermining the 
standing, financially and otherwise, of 
the retail feed dealers in their state. 
They organized a co-operative con- 
cern for the sale of feeds through the 
farmers. They had the idea that there 
were enormous retail profits in selling 
feed. They started out with the idea 
of selling these farmers mixed cars of 
different kinds of feed ingredients. 
They operated on the principle that 
the individual feeder should mix his 
own feeds. They worked on this for 
a matter of about six months, selling 
feed at practically the manufacturers’ 
costs to the farmers and they did not 
get very far and were soon out of 
business. Then they adopted the idea 
of putting out mixed feeds with ready 
balanced rations. -I have nothing to 
say against the rations and _ believe 
they were all right. 

Car Door Selling 

They would call the farmers together 
with the assistance of all the co-op- 
erative agencies. They were long build- 
ing up this co-operative mixed feed 
business and I might say they were 
very successful in a way. They are 
selling more than 100,000 tons of 
mixed feeds per year. They met op- 
position of the feed dealers of course 
and the fight was long and bitter and 
is not yet ended. I am glad to know 
that in this state we have less of that 
sort of thing. 


I have nothing to say about the 
farmers. Most all of us have fathers 
who were farmers. I know mine was. 
l sympathize with the farmer and 
what he goes through to earn his liv- 
ing and I can say nothing about a 
farmer’s feed store. When it comes 
to working car door delivery stunts 
Il am quite sure that that is not a thing 
that can last in this state. I have 
often thought that in the eastern 
states where this sort of thing has 
been successful, I wonder if it has 
not beén in some measure due to the 
certain lack of interest on the part of 
the individual feed dealer in certain 
things at least which he might use 
instead of rebelling against. After the 
wonderful lesson which the Purina Co. 
has given you in selling feeds, I cer- 
tainly feel hesitant about offering any- 
thing further. 

Farm Bureau Work 

You have before you the Farm Bu- 
reau men. They are doing you a lot 
of good. Even if they might for a 
month or two interfere m the farmers 
usually buying as much feed from you 
as you would like them to do at that 
time, they are still doing a lot of good 
because they are showing farmers how 
to raise more of their own stuff on 
their own farms. They are showing 
them how to feed more economically 
and to be more prosperous. That is 
one thing we all want particularly is 
prosperous customers. If he cannot 
pay his bills we don’t want to sell him. 
T have heard some of our salesmen 
bemoan the fact that the pasturage is 
particularly good this spring. If the 
pastures are good the farmers can stop 
buying so much feed for a while and 
can accumulate more money and have 
more to buy feed later. It is import- 
ant to feed grain’ and feeds while the 
cows are on pasture. When I was on 
the farm we never used to think of 
giving cows feed when on pasture be- 
cause they looked good and gave a lot 
of milk. In a good many places they 
do not make a practice of feeding on 
pasturage but they ought to feed some. 

One of the things that has interested 
me very much has been the develop- 
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ment of the dairy business in these 
northern states. Wisconsin, of course, 
is the queen of all dairy states. Min- 
nesota is second. We have passed the 
eastern states in the production of 
dairy products. The great reason is 
that in Wisconsin and Minnesota you 
have so many of the glacial deposit 
hills where the soil is washed away. 
We have ideal conditions for dairying 
and this industry should grow more 
rapidly. One of the greatest dangers 
we are facing today in this country is 
constant soil depletion and soil ero- 
sion. Mr. Arthur J. Mason who wrote 
one of the interesting articles in an 
issue of the Farm Journal, reports 
tests which he recently made. A patch 
of ground on a farm had not been 
turned over for over sixty years. He 
drilled a hole and found 17 inches of 
black soil. At a point on the same 
level, 30 feet away on the same farm 
he found that the soil was only 9 
inches thick. This had been culti- 
vated for over 50 years. This is an 
example of the way the soil is wash- 
ing away but we do not need to worry 
about this soil depletion or soil ero- 
sion especially, however, for it is a 
matter for others to take care of, but 
it is one of the reasons why Wisconsin 
is and will continue to be a great 
dairying state. 
Befriend College Workers 

Feed manufacturers are now pro- 
ducing a line of feeds rather than a 
single product. One of the safest and 
best propositions which the feed deal- 
er can adopt is to take one of these 
lines and concentrate on it. I think 
that offers him one of the biggest op- 
portunities for success. If he changes 
from month to month he will lose all 
the effort he has put on the line which 
he first took over. 

I just jumped one little point which 
I wanted to bring up in regard to ag- 
ricultural college work. If I were a 
retail feed dealer, it would be my point 
to make a friend of these agricultural 
workers. I think I would say to these 
fellows: 

“When you are in my vicinity, come 
and make my office your headquarters 
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and have your mail directed to my 
care and any service I can give you 
while you are in my vicinity just let 
me know.” 

I would make it a point to show that 
man what I have in my stock and 
what margin of profits I get. I would 
prove it to him that I am not a robber. 
This part is very great it seems to me. 
These men are good human chaps. 
They know their business and if they 
know you have a good line of stuff 
they can recommend, I think it wovld 
be a good help to you. The spirit of 
co-operation is one of the finest things 
in the world and instead of fighting 
these fellows as they have been in the 
East, I think we ought to make them 
our friends. 

The manufacturers are of course do- 


ing a lot in helping this mixed feed 
business. These manufacturers I find 
are actuated by the principal of making 
something good enough so that it will 
produce results which are claimed for 
the product. If they do not send out 
dependable feeds nobody knows better 
than they do that the feeds will not 
be in demand and will drop out of the 
market. In most cases they are very 
well equipped to make good feeds. 
They have the best milling equipment 
and machinery. They have books 


which show them how to make their 
formulas and of course they have every 
opportunity in the world of getting 
the best of materials. There is no 
doubt in my mind that the feed manu- 
facturers can make mixed feed more 
productive than feeds which are mixed 


Bach every sack stands the INSTITUTION 
asa FULL GUARANTEE 


back for more. 


Minneapolis, Minnesota 


INTERNATIONAL Feeds are guaranteed to produce 
‘better results at lower cost.’’ This guarantee is backed 
by a million dollar company which has been making 
scientifically balanced feeds for twenty years. 

You can sell these guaranteed feeds with more con- 
fidence—your customers buy with confidence, and come 


The story of International Guaranteed Feeds is being 


told through farm papers and by radio to feeders in the 
Middle West and Northwest. 


Ask an International Man or write for dealer proposition. 


INTERNATIONAL Sugar Feed Co. 


se INTERNATIONAL 


SUGARED FEEDS FOR GREATER PROFITS 


Memphis, Tennessee 


on the farm floor. 

One of the things I would like to 
mention. I have met people who do 
not believe in mixed feeds. The col- 
lege formulas for dairy cows usually 
specify a considerable amount of 
bran. As a matter of fact the amount 
of bran produced in the United States 
if divided among all the dairy cows in 
the United States would be just eight 
ounces per cow per day. 

You have to find more economic 
ways if you are going to feed mixed 
feeds to all the cows in the country. 
If you do not believe in mixed feeds, 
do not knock them because they cer- 
tainly supplement things such as bran. 
If you want to handle bran for your 
dairy rations or want to feed bran for 
dairy rations it is a mighty fine thing 
ii you can get the other fellow to use 
at least mixed balanced rations. 1 
figured that there are about ten mil- 
lion tons of mixed balanced rations 
produced by feed manufacturers in the 
United States. These equal just about 
half the crop of oats raised in the 
United States. My own belief of the 
matter is that this business is just in 
its infancy. We have to be more eco- 
nomical, we have to use feed in the 
most economical way and mix them 
in the most economical rations for the 
butter, cheese, eggs, etc., which we are 
going to use in the United States. My 
belief is that the mixed feed business 
is going to be much Jarger in the 
United States. 


EDWIN J. EDWARDS has re- 
signed as assistant manager of the Buf- 
falo office of the Cereal By-Products 
Co. to become head of feed sales at 
the Urbana Milling Co., Urbana, Ohio. 


KOTVIS BROS. CO., flour jobbers 
at Milwaukee announce that they have 
moved to new and larger quarters at 
687-30th street. They were formerly 
located at 2321 Lisbon avenue. 


BANNER GRAIN CO. 


MINNEAPOLIS, MINN. 


Milling Wheat 
All Proteins and Glutens 


Corn, Oats and Rye for 
Milling and Feed 
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COMPLETING ANOTHER When workmen complete 


YEAR OF SERVICE the construction of a new 
building and it stands mag- 
nificent before them, they pause a moment and look upon 
it with a feeling of deep, inward satisfaction. Nothing sur- 
passes the joy of work well done. 

The Feed Bag with this issue concludes its third year. 
We, its workmen, too, looki back upon it with inward joy 
and satisfaction. For The Feed Bag during the past year 
was an accomplishment—a faithful unflinching publication 
serving the trade. Its record as “The Dealers’ Paper of the 
Feed Industry” stands clean and firm, gilded now by three 
years of experience and a better acquaintance with its 
readers. 

We modestly attribute the success of the Central Re- 
tail Feed association to The Feed Bag which first advocated 
the forming of an organization. Our 1928 convention 
proved without question that the association has become a 
vital factor in the feed industry and will continue to ac- 
complish unlimited good for it. 

We humbly credit The Feed Bag for encouraging many 
dealers to overcome their credit problems by changing to a 
cash basis. The Feed Bag proposed the plan in its first 
issue and has constantly promoted it. Our readers know 
the host of other benefits that it has accomplished for the 
retail feed dealer during the past year. And it has been 
a great joy to serve you, our faithful readers who have 
been true pals! You have helped us to make The Feed 
Bag a success since its birth. Every man on the staff has 
a feeling of brotherhood toward you. : 

But we are not over-confident. We are ready to launch 
upon another year of service, ever intent to grow bigger 
and better, enriched in experience with each sccceeding 
issue. 

The past year has been pleasant and we lay it aside 
like a treasure. But we must look ahead, and with you and 
the feed industry to serve we know that the future holds 
many more pleasant years for us. 


SERVING TWO The Feed Bag is now official 
MORE ASSOCIATIONS publication of the New Eng- 

land Retail Grain Dealers’ as- 
sociation and the Eastern Federation of Feed Merchants. 
These two organizations have selected The Feed Bag be- 
cause of its merits as a trade journal and its past record of 
service in the feed and grain trade. 

We modestly accept our promotion, and are happy to 
have it announced just as we are about to celebrate our 
third birthday. Secretly, we had harbored among our hopes 
an aspiration that some day The Feed Bag would become 
a national publication. We reared it carefully and con- 
centrated every effort in making it “The Dealers’ Paper of 
the Feed Industry.” We knew that in order to receive re- 
cognition we must give service—and, continual service. 

Now our hopes are realized and we want to thank the 
New England Retail Grain Dealers’ association and the 
Eastern Federation of Feed Merchants for making us a 
member of their great families. We feel that it is a compli- 
ment for the Eastern Federation to discontinue its own 
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publication, the Feed Merchants Bulletin and place sole 
responsibility on The Feed Bag. It is an honor, too, to 
be Selected as the official organ of such a large, progressive 
organization as the New England Retail Grain Dealers’ 
association. 

We assume our new obligations with great joy. It 
means a call for greater efforts, many new friends, and 
broader fields to serve. There is nothing that we shall place 
paramount to the interests of you, our readers, and we shall 
strive always to remain worthy of the confidence you have 
placed in us. 


WHY SHOULD Why should I join an association? 

I JOIN? This is the question many hesitating 
dealers ask themselves when an appli- 

cation blank is handed to them. The answer to this ques- 

tion is well illustrated by a short paragraph which ap- 

peared in a bulletin sent out by the New England Retail 

Grain Dealers’ association. 

“Two dealers,” it reads, “who were good friends were 
out hunting. A heavy rain came up and for protection 
they crawled into a large hollow log. The rain kept up. 
By and by the wood swelled from the water and the larger 
of the two dealers got stuck hard and fast and couldn’t get 
out. The smaller helped him frantically but to no avail. 
The big fellow was suffocating and nearly dead. His friend 
asked him if there was any final message that he wanted 
carried to his folks or anything that he wanted done for 
him. 

“‘Well,’ said he, ‘I had intended joining my associa- 
tion, but I kept putting it off and putting it off, and now I 
guess it’s too late.’ - 

“Having made this confession he began to feel so 
small that in a few minutes he was able to crawl out of the 
log without difficulty. This is the only instance where it 
ever paid a man to stay out of the association.” 


CONVENTIONS 
ARE OVER 


The conventions are over. 

You are back in the traces, refreshed, 
renewed with ideas, and happy that you 
belong to a business that is as great and good as the feed 
industry. May this spirit continue to prevail. 

Conventions have a practical value. They bubble with 
ideas.. They transmit valuable knowledge of learned and 
experienced men of the trade to those who attend. 

Many men return from conventions, unpack their grips 
and continue their business in the same rut. We hope that 
not a man among the great host of grain and feed dealers 
has failed to apply the benefits he received. In fact, among 
a progressive group which demonstrated its sincerity 
toward the industry by record attendances at each conven- 
tion we have no reason to expect it. 

In your note book you have included the ideas that 
you are going to try out. Don’t postpone them. While 
they are still fresh in your mind and you know all of the 
details harness them to your business. They’ll pull bigger 
profits for you and you will realize a hundred fold on the 
money you spent to attend your convention. 
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CRACKED CORN 


Carefully Sifted For Feed Dealer Consumption 


The next Republican convention to 
nominate a president ought to be held 
at Milwaukee with feed dealers for 
delegates. They certainly would have 
the attendance, judging from the re- 
cent Central Retail Feed association 
meeting. 

And now that President Kleckner 
has completed his term as president 
of the feed dealers so faithfully, we 
ought to nominate him as our candid- 
ate for the farmer-feed dealer party. 
What do you say, boys? 

x 
A CASH BASIS POINT 

Cohen placed a ladder against the 
side of the house and then called his 
son, Abie, 7, and made him climb to 
the top. 

“Now, shump!” Cohen ordered. 

“I’m scared,” replied Abie. 

Cohen held out his arms. 

“Do as papa tells you—shump—papa 
is here.” 

Finally Abie jumped. Cohen stepped 
aside and Abie hit the ground. 


“Let that teach you a lesson, my 
boy,” said Cohen. 
body.” 


“Never trust any- 


The above joke is pilfered from The 
White Swan, edited by Al Ruenitz, 
of the Springfield Milling Co., Spring- 
field, Minn. Al is now touring Eu- 
rope. If he visits the Sphinx and pulls 
ene like this the old stone man will 


roll over on his stomach and laugh. 
Ok 


BUGHOUSE FABLES 

“Let’s have a drink.” 

“No, thanks, I’ve had plenty.” 

* * 

Another candidate for the dumbbe!l 
club is the fellow who thinks he can 
get credit at a feed store on a cash 
basis. 

kok 
BUSINESS BUZZES 

You can’t keep a customer by keep- 
ing him waiting. 

All talk and no local evidence makes 
a dull feed business. 

An untidy store turneth away trade. 


In talking your feeds up don't talk 
others down. 
Ok Ok 
It won’t be Independence day on 
July 4 for a lot of men who were 
married in June. 
x ok 
THE IMPORTANT POINT 
A farmer and a feed dealer were 
arguing whether it was correct to say 
that a hen is sitting or setting. 


“The question,” said the farmer, 
“don't interest me at all. What I want 
to know when I hear a hen cackle 


is whether she’s layin’ or lyin’.” 
Ok 
BACK SEAT COMPASS 
You can find your way in deserts 
By looking at a star. 
But back home you get directions 
From, the back seat of your car. 
* * * 

“That’s a bum steer,” said the farmer, 
as he pointed to a pin jointed animal 
and asked the feed dealer to suggest 
a ration. 

DIPLOMATIC 
Son: “Daddy, a boy at school told 
me that I looked like you.” 


Dad: “Is that so? And what did 
you say?” 

Son: “Nothin’. He bigger’n 
me.” 


The fine, cool 


can’t begin tell you 


of the many features of a Munson Ball Bearing 
Attrition Mill in a magazine advertisement. 


grinding — the Undereut Rib 
grinding plates with every rib Undercut—the lower 
power consumption per ton can all be mentioned but 
not in sufficient detail to give you all the facts. 


The best way is to send in the coupon, get the 
literature describing the mill in every detail, and go 
over these facts at your leisure. 
season is coming fast—may we not hear from you 


The new grinding 


soon? Pal 
Munson Mill 
e 
Munson Mill Machinery Co., Inc. Z Mchy. Co., 
yl? Utica, N. Y. 
Established 1825 UTICA, N. Y. mm Send catalog of 
Attrition Mills. 
Representatives: Strong-Scott Mfg. Co., Minneap- P 
olis, Minn.; F. J. Conrad, Cedar Rapids, Ia.; A. D. 
Hughes & Co., Wayland, Mich. 
FB728 
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Van Derzee Is Re-Elected President 
Ot Eastern Federation 


Veteran Organization Closes 12th Year Of Service To Industry 
Explains Trade Value Of Radio Advertising 


Secretary Stannard 


HE twelfth annual convention of 

the Eastern Federation of Feed 
Merchants, held at Buffalo, N. 

Y., June 27 and 28, was entirely dif- 
different from any of its predecessors, 
just as the 
would be. Visual suggestions replaced 


committee promised it 
the usual speeches and the discussion 
by the turned to 
plans for the future. 

Nearly 200 had registered when the 


members definite 


meeting was called to order by Presi- 
dent Van Derzee at 10 a. m., June 27. 
This number was later 
new delegates arrived during the day. 


increased as 


Sessions in Chinese Room 

The business sessions were held in 
the unique Chinese room of the [lotel 
Statler, where, under the mellow lights 
of oriental shades and an impressive 
quiet which seemed impelled by the 
luge black dragons that guarded the 
doors, it was easy to forget the busi- 
ness affairs which had been left be- 
hind and give thoughtful considera- 
tion to the problems of the feed trade. 

Hon. Frank X. Schwab, mayor of 
Bufialo, welcomed the delegates to the 
city and presented President Van Der- 
zee with a huge golden key which he 
claimed would “open the doors of the 
city and the hearts of its people’. Mr. 
Van Derzee, in accepting the key, said 
that the federation had returned to 
3uffalo three years in succession be- 
cause of the hospitality accorded its 
members during the conventions. 


President’s Annual Report 


The report of the president showed 
that the past year had been one of 
unusual activity. He spoke of the in- 
auguration of regular radio feed talks, 
of the publication of the Feed Merch- 
ants Bulletin and of the hundreds of 
letters, complaints, and 
grievances which had received 
from the members. 

He asked the members to assist in 
getting new members. “We are for- 
tunate to be able to pay our operating 
so that we plead for mem- 
as a means of increasing our 
revenue but to permit an expansion of 


suggestions 
been 


expenses 
bers not 


our program and to have all retail feed 
merchants sharing in the cost of the 
work from which they benefit even 


as non-members.” 

Frank Benjamin, veteran treasurer, 
gave an accounting of the federation 
finances and his report showed a bal- 
ance of nearly $500. Secretary W. A. 
Stannard, in a brief report, explained 
that a loss of nearly 100 members, due 
to the organizing of the New England 


W. S. Van Derzee, 
again re-elected 
president of Eastern 
Federation, deser- 
ves much _ credit 
for progress made 
the past few years. 


association had been partly overcome 
by the influx of new members from 
the other eastern states. 
Address by E. L. Cocke 

Emory L. Cocke, of the Ashcraft- 
Wilkinson Co., Atlanta, Ga., gave an 
interesting talk on the “Manufacture 
of Cottonseed Meals and Description 
of Grades.” His talk was illustrated 
with lantern slides showing the raising 
of cotton and the process of manufac- 
turing the meal. 
with 


Several cotton plants 
cotton on them attracted 
and several members 
took home branches of the plants for 
display in their offices. 


the 
much attention 


“Radio as a Business Builder’, was 
the subject of a talk by Secretary W. 
A. Stannard. He told of his weekly 
radio talks from WGY and the New 
York network, and quoted from sev- 
eral of the replies he had received to 
show that farmers are desirous of 
learning the latest developments in 
feeds in feeding practices. 

Mr. Stannard explained that the fed- 
cration will furnish members with pos- 
ters announcing the radio talks and 
urged that they be prominently dis- 
played in every office and mill. Cards 
to be inserted in letters sent by the 
retail merchants to their customers 
will also be furnished to members. An 
attractive booklet is being prepared 
which will emphasize the importance 
of the feed merchant who knows about 
feeds and feeding methods and who 
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carries a complete line of goods to 

meet the requirements of his trade. 

These will be forwarded to all who 

respond to the talks and may be pro- 

cured at cost by the members. 
Radio Aids Feed Trade 

“The radio talks will be of little 
value unless you feed men supplement 
them with a complete service,” Mr. 
Stannard warned. “I hope everyone 
kere will follow up the inquiries re- 
ferred to him so that the farmers will 
realize that the only place to get ac- 
curate information and feeds he needs 
is at your plants.” 

David K. Steenbergh, managing edi- 
tor of Phe Feed Bag and secretary of 
the Central Retail Feed association, 
gave a comprehensive talk on adver- 
tising the retail feed business. His 
audience was noted to be busy with 
their pencils making, notes of his pro- 
fit-making suggestions, and it is safe 
to assume that the eastern merchants 
will experiment with his advertising 
ideas this season. 

The Buffalo Corn Exchange was 
host to the members at a pleasing buf- 
fet luncheon served on the floor of the 
exchange. Many of the delegates had 
never before visited the exchange and 
were much impressed with its bustling 
activity. The ladies joined the dealers 
for the luncheon. 

At two o'clock the delegates were 
taken in autos and busses to the mills 
and elevators where guides explained 
to them every process in the handling 
of grain and the manufacture of feed. 
This has become an annual affair that 
keeps the members posted on the lat- 
est developments. While the men were 
visiting the mills the ladies were being 
entertained by the Buffalo committee 
at a party at Shea’s Buffalo theater. 

Successful Banquet Held 

The annual banquet was served in 
the attractive Terrace room at the Ho- 
tel Statler Wednesday evening. Harry 
C. Elwood, as master of ceremonies, 
led in the singing of America and in- 
troduced the charming entertainers 
who performed during the banquet. In 
between times a song leader and or- 
chestra kept up a rollicking atmos- 
phere. As the last dishes were cleared 

(Continued on Page Thirty-one) 
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The Dairy Feeds for Dairy Profits 


IRY RAT 


ini 


MANUFACTURED 8Y NORTHERN MILLING co. MANUFACTURED BY 
co. wis. NORTHERN MILLING CO. 
— 


Results Determine Value 


Northern Milling Co. dairy feeds are 
scientifically made to formulas devised 
by nutrition experts and proven by actual 
feeding. In compound- 


and policy enable us to protect dealers 
who will help us anticipate their seasonal 
requirements. Prices are always main- 

tained as uniformly low 


ing the formulas, we 9 4 


worked to produce 
feeds that would get 
results. In manufac- 
turing feeds we spare 
no effort or expense, 
using only highest 
quality ingredients. In 
other words, we manu- 
facture up to a stand- 
ard and not down toa 
price. 

This manufacturing 
standard, as set for the 
various feeds, is abso- 


MIXED CARS 


You can get Northern Mill- 
ing Co. Dairy Feeds in Mix- 
ed cars with Poultry Feeds, 
Corn, Oats, Flour, Bran, 
Middlings, Oil Meal, Gluten 
Feed, Oyster Shells, Meat 
Scraps, Seeds, etc. Itis not 
necessary to keep thousands 
of dollars of capital tied up 
in order to carry a full line. 
Quick mixed car shipment 
our specialty. 


as our unvarying qual- 
ity standard permits. 
Mr. Feed Dealer--- 
if you care to handle a 
line of feeds you can 
conscientiously recom- 
mend to your patrons 
on the basis that re- 
sults determine value--- 
we want to get in touch 
with you. Some manu- 
facturers might get by 
with lower standards 
but it is our precision 
method of manufactur- 


lutely maintained in our mill. The 
amount of any single ingredient used 
never changes whether the ingredient is 
low or high in price. Our feed quotations, 
therefore, necessarily follow the market 
but Northern Milling Co. buying power 


ing feeds to produce results which has en- 
abled the Northern Milling Co. to steadily 
increase its business throughout 44 years 
of service. We do not quote or sell any 
persons or organizations other than estab- 
lished retailers. Write for proposition. 


ATT 


NORTHERN MILLING COMPANY 


WAUSAU, WISCONSIN 
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Weak Links In Feeding Chain Taught 
At Busy Dealers’ School 


Rations Often Deficient In Vitamins, Minerals, Proteins, Say Professors 
Poultry Expert Tells How To Help Farmer Increase Production Of Hens 


AUSES of weak links in the 
C feeding chain and methods to 

help poultrymen increase the 
production of their hens were learned 
by members of the Central Retail 
Feed association who attended the 
“Busy Dealers’ Feeding School” in 
session during the third annual con- 
vention, June 13, at the Plankinton 
hotel, Milwaukee. 

Professors J. G. Halpin, poultry hus- 
bandry department, and G. Bohstedt, 
animal husbandry division, both of the 
University of Wisconsin, conducted 
the class. More than 60 dealers were 
present. The feeding school, which 
proved popular at the convention in 
1927, was again a big feature this year 
and many who attended said that it 
alone was well worth the trip to Mil- 
waukee. 

Weak Feeding Links 

Professor Bohstedt opened the first 
session of the school. He compared 
the feeding of farm animals to a chain 
in which the lack of vitamins A and D, 
the right kind and amount of minerals 
and the right kind and amount of pro- 
teins were the weakest links. 

“Purely grain rations,’ he said, 
“have either one or all of these weak 
links. All three might be lacking and 
ordinarily there is a deficiency in min- 
erals. A ration may have palatability, 
succulence, plenty of bulk and fibre 
and all of the essential feed elements 
but if it is lacking in proteins, min- 
erals or vitamins A and D it is not a 
complete ration.” 

Professor Bohstedt instructed deal- 
ers to use supplements to supply the 
important elements that are lacking 
and to strengthen the weak links of 
the feeding chain. 

Names Protein Supplement 

For protein he recommended the use 
of alfalfa, clover, or tankage. To sup- 
ply vitamins A and D he suggested 
the feeding of yellow corn, cod liver 
oil, and sun cured hay or alfalfa. The 
minerals, he said, could be supplied by 
supplementing the ration with calcium, 
phosphorous, salt and iodine. Three 
parts of calcium to two parts of phos- 
phorous is the right proportion of 
these two mineral elements in a ra- 
tion, according to Professor Bohstedt. 


High protein mixtures, he instructed, 
should have limestone, and those low 
in protein should be supplemented 
with bone meal or bone meal and lime- 
stone. He advised dealers to recom- 
mend at least two per cent phosphor- 


$4 8 7 775 
6% 


994 


Professors illustrate their points at 
Busy Dealers’ Feeding School. 


ous in all grain rations for hogs, in 
addition to the amount of this element 
already in the mixture. 

Vitamins Halt Diseases 

Professor Bohstedt stressed the im- 
portance of vitamin A. 

“The lack of this element in a ra- 
tion,” he said, “subjects animals to 
eye diseases and generally lowers their 
resistance because without it the tis- 
sues of the animal’s body are weak- 
ened.” 

He recommended butterfat and cod 
liver oil for supplying this element. 

Vitamin D, which is abundant in 
yellow corn, cod liver oil and the green 
feeds was also emphasized as impor- 
tant in the ration. It is a preventive 
of rickets in young and growing ani- 
mals, according to Professor Bohstedt. 

Compares Proteins 

Although he favored the feeding of 
animal protein as a supplement in a 
ration for hogs he said that vegetable 
proteins would produce equal if not 
better results. He referred to a group 
of hegs fed in dry lot et the Univer- 
sity of Wisconsin experiment station. 
The ration consumed by these animals 
included yellow corn, soy bean oil 
meal of a nutty flavor, linseed meal, 
alfalfa meal, ground limestone, acid 
phosphate, salt and potassium iodide. 
Results produced by this mixture of 
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feed were just as satisfactory as for a 
comparative lot of hogs fed on animal 
instead of vegetable protein. The soy 
bean and alfalfa meal provided the 
vegetable proteins. 

Iodine Affects Gain 

Professor Bohstedt also told the 
dealers that the importance of feeding 
iodine in the ration was often over- 
looked. He said that it had an ap- 
parent effect on the weight gain of 
pigs and he gave accounts of experi- 
ments at the university which proved 
his point. 

A dealer asked him for his opinion 
on the summer feeding of dairy cattle. 

“Any good producing cow giving 
more than 20 pounds of milk a day,” 
he replied, “should receive 1 pound of 
a grain ration with a 20 per cent pro- 
tein mixture for every 6 to 8 pounds 
of milk.” 

He explained that although pasture 
provided a complete ration it did not 
contain the quality of elements neces- 
sary for a high producing animal. 

Professor Bohstedt was showered 
with questions following his lecture, 
indicating the interest of the dealers 
who heard him. He answered all of 
them to the satisfaction of his atten- 
tive students and then turned the 
school over to Professor Halpin. 

Halpin Talks Poultry 

Change in the methods of feeding 
and housing poultry and the necessity 
of keeping abreast with the new de- 
velopments in each were stressed by 
Professor Halpin. 

“Twenty years ago,” he said, “farm- 
ers merely fed their hens cracked corn. 
They were satisfied to have their 
flocks lay eggs during the spring and 
summer and they were contented if 
the hens lived over the winter period. 
But now they come to a feed dealer 
and complain if their hens aren’t pro- 
ducing in the middle of January.” 

Stresses Vitamin D 

Vitamin D was stressed as an im- 
portant element in the hen’s ration. 
Sunlight or cod liver oil to supply it 
were recommended by Professor Hal- 
pin. 

“Hens,” he said, “must have feeds 
that build all—shell, yolk, and albu- 
men. The ration must supply the nec- 
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essary elements. If it does not the 
hen will draw from her own body. 
Many kens will tax their bodily 
strength to lay eggs until they die. 
Others will quit. It is the difference 
in their natures. 

“Feeds are sometimes blamed for 
not producing results when the cause 
is a lack of vitamin D. See that your 


customers allow their hens plenty of 
sunlight or consume cod liver oil in 
their rations as a substitute.” 
Professor Halpin emphasized the im- 
portance of giving attention to condi- 
tions aside from feeding. He told the 
dealers that often a simple little thing 
like the position of a window which 
affects lighting, the condition of the 


OVER SIXTY-THREE YEARS OF SATISFACTION 


BADGER 


TRADE MARK REGISTERED 


SELECTED SEEDS 


Selected Seeds and Seed Corn 


THE LARGEST SELLER IN WISCONSIN <——« 


MILWAUKEE 


L. TEWELES SEED CO. 


WISCONSIN 


grounds and the ventilating system, 
makes all the difference in the world. 
These faults, he said, are often the 
cause of poor results and then unjust 
blame is placed upon the feeds. 
Helping Farmer Pays 

“Help the farmer,” he advised. “Give 
him ideas even outside of correct feed- 
ing. Teach him how to build a good 
hen house, how to get the proper 
amount of sunlight into it and how 
to keep the floors clean and dry. If 
you do all of these things your life 
and business will be more enjoyable.” 

Professor Halpin was also called 
upon to answer many questions and 
interested groups surrounded him and 
Professor Bohstedt for a long time 
after the convention had adjourned. 

The feeding school was voted a un- 
animous success and dealers look for- 
ward to a similar educational session 
at the next convention. 

J. L. KLECKNER, Kleckner Ele- 
vator Co., Neillsville, Wis., is adding 
steel siding, a new roof and new sides 
on his grain elevator. 


FRANK McNALLY, Banner Grain 
Co., Minneapolis, Minn., was recently 
married and is now on a honeymoon 
trip in Alaska. 


The Gruendler ‘‘ARISTOCRAT”’ 
direct connected to motor 


THE NEW AND IMPROVED 


Gruendler “ARISTOCRAT” Peerless Grinder 


“America’s Leading Hammermill]’’ 


YOUR PROFITS DEPEND UPON THE EFFICIENCY OF ci. | 
GRINDER AND THE QUALITY OF YOUR FEED BAG 


Let us send you full particulars. 


Gruendler Patent Crusher & Pulverizer Co. 


ST. LOUIS, MISSOURI 


HE new and improved Gruendler ‘‘Aristo- 

crat” Peerless is the greatest development 
of our 44 years’ experience. It is unequalled 
for capacity, superfine grinding and low pow- 
er and upkeep cost. 


Leading manufacturers of commercial feed 
now know the value of the new slow speed 
Peerless Grinder. 
most uniform product is maintained continu- 
ously with large output. That is why it is 
preferred by large users. 


The highest quality and 
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EXECUTIVE CHAMBER 
MADISON. wis: 


THE WHITE HOUSE 
WASHINGTON 


June ll, 1928. 
June 4, 19256. 


David K. 
Central Reta 
Feed Association, 

86 East Michigan Street, 
Milwaukee, Wisconsin 


My dear Dave: 


hy dear lir, Steenbergh: 
Your telegram of June 4th extending an invi- 


tation to the President to stop over and address the Your very Kind letter of June 7 is before: ue. 

It is indeed refreshing to get letters that have 
@ very sincere invitation, and at the sane time an appre- 
ciation of physical impossibilities. Our friend Jimmie 
has not tee my obligations for June 12. We are 
making elab pr ions to welcome the G. A. R. on 
that day. The president of our University, members of our 
Supreme Court, the or of the city and Mrs.Zimmerman 
and I have agreed to receive them. I could not easily fail 
he committee, since I have promised to assist. 


Retail Feed Dealers Association on his trip to 


Northern Wisconsin, has been received, While this 


invitation is very much appreciated by the President, , 


he regrets that it will not be possible to make ar- 


— that Coolidge will be pass- 
ikea step overs on te to Superior. ng ough son on June 12, and the information I have 


Sincerely yours, 


kr. David K, Steenbergh, Secretary, 
Central Retail Feed Association, 
Lilwaukee, Wisconsin, 


now indicates that he expects to rahe a short stop. 
means that I must be on hand to welcome him. 


Let me thank you for the invitation. 
ad to meet with the members of the “Feed Bag" organiza- 
tion. With Mr. Vint, who is an appointee of mine, actively 
interested in your organization, it is needless for me to 

emphasize my interest in the work. 


With personal regards to you, and to the members 
of your organization, I am 


This 


I should be 


Yours sincerely 
LE 


Central Retail Feed Association 
Concludes Active Year 


Organizes Many District Dealers’ Clubs and Sponsors Regular Meetings 
Betters Business Conditions For Its Members; Financial Standing Sound | 


By David K. Steenbergh 


Annual elk of Secretary of Central Retail Feed Association 


OUR association is today just 
Y about two years old. You all 
know how this speaker as edi- 
tor of The Feed Bag advocated the 
need of an association in the Central 
Northwest and how tellowing that 
publicity a voluntary committee of 
thirty was organized to bring this as- 
sociation into being. This committee 
held a meeting in the directors’ room 
of the Milwaukee Chamber of Com- 
merce, where Bentley Dadmun, of 
Whitewater, Wis., was elected chair- 
man, drew all plans for the constitu- 
tion and by-laws of the association, 
and the organization and first annual 
convention of the Central Retail Feed 
association was subsequently held in 
the Plankinton hotel on juse 22 and 
23, 1926. 
McKercher First President 
D. W. McKercher, Wisconsin Rap- 
ids, was elected president at this con- 
vention and this speaker was drafted 
as secretary. During the first year of 
the association’s life we had a very 
hard time and worked against great 


odds. President McKercher and the 
other officers, however, were on the 
job every minute and by the time of 
the second annual convention, which 
also was held in this hotel, July 12 
and 13 of last year, we had an active 
membership of 114 which was_ in- 
creased to 125 before the end of the 
year. 

Your present officers, headed by J. 
L. Kleckner, Neillsville, Wis., as pres- 
ident, were elected at this meeting and 
have served during the past eleven 
months. The growth and progress of 
the association which was started un- 
der President McKercher was contin- 
ued and because of the experiences 
of the first year, our progress was 
even greater. On June 11 this year, 
which was yesterday, we had 145 paid 
members and two new members and 
16 old members who have not paid 
their dues or sent in resignations. 

Sponsors District Meetings 

During the past eleven months, since 
our last convention, we held nine dist- 
rict meetings at various places in Wis- 
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consin and Northern Illincis under the 
auspices of the Central Retail Feed as- 
sociation. The original meetings at 
which local district clubs were organ- 
ized were held at Neillsville, Wis., Oc- 
tober 12, 1927; Wausau, October 28; 
Tomah, November 10; Madison, No- 
vember 22; Beaver Dam, May 10, 1928, 
and Elgin, May 11. The Wausau 
District Dealers’ club also held two 
additional meetings, the last one of 
which was at Stevens Point, May 18. 
Review of Accomplishments 

In addition to attending the various 
district meetings recalled above, your 
officers and directors also attended reg- 
ular executive committee meetings held 
in various cities on September 24 and 
October 28, 1927, and January 26 and 
March 30, 1928. We might remind 
you at this time that your officers get 
no salary or re-imbursement for the 
time which they spend attending these 
meetings. The only allowance made is 
for railroad fare. Meals and_ hotel 
rooms are paid by the individuals. 

Many of you no doubt would like me 
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Chapin Kernels make it easy for 
the feed-merchant to please all 
buyers of poultry feeds. 


Today a customer comes in who 
swears by the ‘‘all-mash’’ method of 
feeding his laying hens. He will buy 
no other. 


Tomorrow, another customer comes 
in who demands a regular egg-mash to 
feed with scratch that he buys or raises 
himself. 


For the first customer there is the new 
Chapin Kernel feed, “‘Lay-All.”’ 


For the second customer there is the 
new Chapin Kernel feed, ‘‘Kernel Egg- 
Mash.”’ 


Customers who have raised their birds 


on “‘Start-All” and “Grow-All’’ (both 


all-mash feeds) are keeping on with 
‘‘Lay-All” for their hens. 


Customers who have just become in- 
terested in the new Kernel Idea, and 
have been feeding mash and scratch, are 
now buying the Kernel Egg Mash. 


Send for a sample of Kernel Egg 
Mash. It sells on sight the first time— 
on results, after the poultryman has 
once fed it. 


CHAPIN & COMPANY 


327 South La Salle Street, 


Chicago, III. 


Kernel Egg Mash, 
at left, is made to 
resemble _ scratch 
grain, at right. It’s 
Nature’s way for 
the hen to pick up 
her feed in small 
bits. 


A year from now, the man who 
is selling Chapin Kernels will 
be doing most of the poultry- 
feed business in his town. 


An Mash 


inKernelform 


Steam~Cooked 
Toasted ~ 


‘‘Chapin Kernels’’ 
is the name covering 
four different kinds of 
feed, each made in 
Kernel form: 


Start-All 
Grow-All 

Lay-All 

Kernel Egg-Mash 


The first three are 
“all-mash”’ feeds—no 
scratch grain neces- 
sary. 


Kernel Egg-Mash is 
a regular egg-mash in 
Kernel form, to be fed 
with scratch grain. 


All are made by an 
exclusive process that 
steam-cooks, toasts 
and turns out the pro- 
duct in the form of 
small Kernels for 
chicks and larger Ker- . 
nels for hens. ‘ 


See leading poultry 
magazines for adver- 
tisements that have 
created an unprece- 
dented consumer de- 
mand for these new 
Kernel feeds. 


to tell you something about what the 
association has done. We believe that 
the greatest accomplishment has been 
the promotion of a more friendly spirit 
and feeling among dealers in the in- 
dustry in this section of the country. 
It certainly has done this as any of 
you who have attended the various lo- 
cal meetings will agree. The associa- 
tion through discussions at the various 
local meetings and publicity in The 
Feed Bag has also been instrumental 
in bettering business conditions among 
many of its dealers and throughout the 
territory. It has started many dealers 
on a cash basis of doing business. It 
has helped some dealers to know their 
feed grinding and feed mixing costs 
which has had the effect of increasing 
grinding charges in some territories, 
thereby reducing the amount of price 
cutting competition which results 
when costs are not known. These dis- 
cussions have also pointed out gen- 
eral feed store overhead costs and in 
some instances have been responsible 
for dealers’ determination to get a fair 
profit rather than sell at a loss. 
. Against Direct Selling 

Some dealers have complained that 
we have not been able to stop direct 
selling in their territories. We are 
frank to admit that this is true. We 
almost believe that it is practically im- 
possible to stop all direct selling. Any 
dealer who believes that he can pay 
$10.00 into the association for his dues 
and then have the association stop di- 
rect selling in his territory had better 
save the $10.00. The association is in- 
terested in stopping direct selling. The 
writer and other officers of the asso- 
ciation believe that your association 
has had a wholesome effect toward the 
reduction of direct selling. We also 
believe that when we have a large 
membership truly representative of the 
retailers in the territory which we are 
trying to cover that we will practically 
eliminate direct selling without any 
special effort or threats which in most 
cases would not be worth the paper 
on which they might be written. 


ALEX SINIAKO and wife and 
daughter, Madison, Wis., left recently 
for an extensive tour of Europe. 


I. BRIER, Milwaukee, Wis., has 
purchased the feed business of Joe 
Free, Columbus, Wis., and will take 
possession on July 5. 


C. A. PEASE & Co., 462 Main 
street, Hartford, Conn., has been liqui- 
dated following the recent death of 


SS 


‘both of the partners. 
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Retsti Grain Btore 
& 


Your 


Grain Dealer 
Sells 


Quality Feeds 


IHE service that your loca: grain dealer renders & 
personal and individual to you He carries in 
stock a line of feeds which have proved theit 

superiority right in your own neighborhood and in in- 
numerable herds and flocks just like your own His 
job is to sell you high quality feed and keep it in stock 
so that you can get i whenever you want it 


Hels Backed by Every Modern Facility 


Back of your local grain dealer are great modern manu- 
facturing and processing plants with every up-to-date } 
iH facility for selecting the finest ingredients and combin 
H ing them imto feeds of such outstanding quality that 
they have earned the good will of thousands upon thou- 
sands of feeders just like you Profitable herds. heavy- 
producing herds, tested herds are proving the worth of 
these feeds in every community 


His FeedsareScientifically Formulated 


The manufacturers and distributors who supply your 
local grain dealer with his branded feeds and feed in- 
gredients maintain large staffs of highly tramed in- 
vestigators, research men and experts—carefully chosen 
from among the best men in our agricultural colleges 
and experiment stations The sole and specific duty of 
these men is to develop scientific formulas, test and 
select the finest raw materials and see that they are 
properly blended into goods of the highest possible 
quality and adaptability 


He Renders a Valuable Service 


Your local grain dealer 1s there to serve you He tues 
up his capital in large stocks of feed in order to serve 
you promptly He sells you any quantity from a bag 
to a carload Snows and floods and storms do not 


| deter him—whatever the emergency he always takes 

| care of you He accommodates you if your crops are 
unsold and money is tight 

| And what can you do for your local grain dealer to insure 

| that this service will always be at your command? Nothing 

pt to be fair with him. If you want him to 


gh ¢ to figure 

j wr cc needs your local grain 
| dealer he needs you 


NEW ENGLAND 


| 
RETAIL GRAIN DEALERS’ 


CC 


Association 


ASSOCIATION 


HE New England Retail Grain 
Dealers’ association has adopted 
a vigorous program of educa- 
tional and promotional work. It has 
assumed an affirmative position in the 
field of retail grain distribution and is 
placing before the consuming public 
a frank statement of “the place and 
importance of the retail dealer in the 
economic scheme of business and ag- 
riculture in New England. The ad- 
vertising reproduced with this article 
illustrates the major part of the pro- 
gram that has been launched. 
A rather widespread system of car 
door distribution which masks itself 
as a true co-operative movement 


among the farmers of the section, has 
grown up in the New England states 


Grain Dealer 
“Renders | 


| aMecessary Service 


HEN you drive up co your loca! grain store. 

1 do you ever stop to think just where your 

grain clealer fits mto your scheme of things? 

Who put him in business? You did Who keeps 

him in business* You do He is there to carry out 

your orders If you want bran. you get bran. if you 
! want mixed feed, you get mixed feed. Whatever you | 

want. he gets for you. [f you and your neighbors stop 
| giving him orders, he stops selling—he closes his doors. H 
He cannot get along without vou—fut neither can you \ 
get along without him. | 


} He Knows You and Your Problems 


And whe ts this grain dealer of your 


be stranger? Is 
he an outsider? Is he of a 


he 
breed different from yours? Of 
not. Chances are that he went to school with you; or My 
his cluldren go te school with your children He ts interested 
in the same problems that yuu are interested roads, 
bridges and all town le pa 


He donates te your af- 
local ms. He ts one 


of your citizens and helps te make your community prosperous 


The Big Thing Is Service 


Your gram dealer ts more than just ao 
of your own kind le se! 
he really sells ts service 

{ you can get what you want—iehen yon 
iH large sums of neaey to keep a compl 
{ sells you any quantity from a bag te 


> one 


floods and storms de 
ou. 

Crops are am! money is 

i 


\ He Sells Your Favorite Brand 


Moreover, your gra:n dealer setls your own tavorite brand ot } 
feed le puts own guarantee manu- 
hen 


His 

lo for your gram dealer? if 

tote he tar wi him yeu want him 
give him a chance on your ti} 
feed, qtve him 


ce to fia ‘—you 
needs your lucal ‘dealer he needs you 


NEW ENGLAND 
RETAIL GRAIN DEALERS 
ASSOCIATION 


Grain Dealer 


Sells 


at Yair Prices 


OTWITHSTANDING the complete service 
rendered by your local grain dealer and the 
high quality of the feeds which he sells, his 

prices are as a rule no higher but are in fact. frequently 
lower than prices from other sources 


He Handles Feeds Economically 


Your local grain dealer ts able to demand the lowest 
market prices and the highest quality ingredients be- 
cause he is part of a gigantic, country-wide distribut- 
ing system which handles millions of tons of feeds 
annually No other distributing system has ever proved 
to be so cconomical and so completely satisfectory 


His Sources of Supply Are the Best 


The manufacture and distribution of feeds 1s extremely 
competitive Manufacturers must maintain the highest 
possible quality and sell at the lowest possible prices to 
stay in business To do this, they equip their plants 
with every modern manufacturing facility and employ 
the most highly-trained feed experts to select the finest 
materials and maintain the most up-to-date scientific 
formulas Your local grain dealer is free to buy 
wherever the quality, service and price are most favor- 
able to your needs — Thus he is able to meet all competi- 
tion No one can serve you more cconomically than he 
| 


He Sells What You Want Wisen 
You Want It 


Your {neal gram dealer 1s a regular source o1 sup- 

ply He is there to serve you every b s day of the week 

and every week of the year He knows 

out large sums ef money to keep ac 

can get what you want when 
omy 


‘aw 

hun. He | ymmodates you if er are unsold and 

is tight 

Be Fair With Him 

And what can yo 

that this complete poe will always be available? 
be fair with him 


io for your local gram dealer to insure tH 


get your dealer's price on that needs your 
local grain dealer—he needs you 


NEW ENGLAND 
RETAIL GRAIN DEALERS’ 
ASSOCIATION 


\ 29 Worthington St 


Springfield, Mass. 


Ads Promote Business 
Ot New England Grain Men. 


during the past ten years. This move- 
ment has had a world of natural ad- 
vantages not possessed by any other 
type of business. For twenty years 
the press, the colleges and all the other 
forces of agricultural promotion have 
been preaching co-operation. This pro- 
paganda has been so persuasive and 
so persistent that the theory of co- 
operation has finally become firmly es- 
tablished. This is a splendid situation. 
As a general proposition almost any- 
one who thinks at all will agree that 
true co-operation is a splendid thing 
for all concerned and that there is 
likely to be but little progress in this 
world without it. 

On the other hand there is a good 
deal of so-called co-operaticn that is 
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not co-operation at all, but is instead 
cnly another method of doing business 
that has long been done fully as well 
and oftentimes better, than a so-called 
co-operative can possibly do it. One 
has but to look at the long train of 
wreckage and despoilation left in the 
wake of the effort to establish this 
type of co-operative. business all over 
the country to know that this state- 
ment is positively true and in no way 
subject to successful contradiction. As 
a general proposition the co-operatives 
that succeed are those that adopt the 
same principles and methods of busi- 
ness which bring success to a private 
business, and when the co-operative 
adopts these methods and principles 
it simply becomes another business 
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concern, competing on a fairly even 
basis for patronage with all others in 
the field. 
Promote Direct Selling 

During the ten years of active de- 
velopment of the car door method in 
grain and feed distribution in New 
England those who have been sup- 
porting the movement and actually en- 
gaged in it have been spending large 
sums of money and a_ stupendous 
amount of effort to sell this co-opera- 
tive idea to the consumer. Their ef- 
forts have been fairly successful. They 
have put the proposition consistently 
and forcefully before the customer by 
direct advertising and by well planned 
and executed programs of promotional 


work, 

There is nothing unethical or un- 
moral about this type of business. 
There is nothing unfair or improper 
in spending time, money and effort in 
placing the claims and the argument 
for their type of business before the 
prospective purchaser. As long as they 
keep within the bounds of fair-play 
and respectable business ethics in put- 
ting their proposition across, no one 
has a right to complain. Short sighted 
indeed is the one who would endeavor 
to meet this type of competition with 
a campaign of innuendo and mud sling- 
ing. They have a positive right to pre- 
sent their claims and the merits of 
their proposition at every possible op- 


HAINES 


COMBINATION 


MIXER 


The Grain Machinery Co. 
Marion, Ohio 


For the accurate 

and rapid mix- 
ing of dry feeds 
for stock and 
poultry. 


All steel construc- 
tion—requires_ 
minimum floor 
space and power— 
shipped ready to 
operate. 


Convenient---Dur- 


able---Efficient. 


Write for 
Bulletin F-10 


SALES 
REPRESENTATIVES 
WANTED 
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portunity and in the most favorable 
light. This they have measurably suc- 
ceeded in doing. 


Advertising Boosts Them 

It is estimated that the so-called co- 
operatives and other car door opera- 
tors do approximately $12,000,000 
worth of business in New England 
yearly with a _ substantial increase 
every twelve months. They spend ap- 
proximately $75,000 in advertising and 
other forms of promotional work each 
year. During the last ten years, work- 
ing on this basis, they have grown. 
It has paid them to advertise. During 
the same period in which they have 
made this growth, the regular retail 
grain trade has been doing between 
$80,000,000 and $100,000,000 in business 
yearly, but during that time and up 
until January 1 of this year, not a 
single penny and not an ounce of ef- 
fort has been put forth in a compre- 
hensive way to place the merits and 
advantages of the regular retail system 
of distribution before the consumer. 


Retailers Launch Campaign 

The advertising here illustrated is, 
as far as is known, the first of its 
kind to appear. It was run during 
the spring months in the New England 
Homestead, the standard farm paper 
of New England. If plans of the as- 
sociation carry, similar advertising on 
a much wider scale will be done in 
the future. Coupled with the adver- 
tising will be: a comprehensive and 
thorough-going program of other pro- 
motional work. The New England as- 
sociation, through its officers and ex- 
ecutive committee, are determined to 
make a vigorous presentation of the 
advantages of the orthodox retail sys- 
tem to farmers and live stock produc- 
ers in their territory. They believe 
that this is sound business policy. 
They likewise believe that there is un- 
limited and overwhelming argument in 
favor of their type of business and 
that the welfare of agricultural New 
England will be greatly enhanced by 
inducing the consumer to make his 
purchases of grain and feed through 
the time tried and proven retail sys- 
tem of distribution. 


NEW ENGLAND POULTRY & 
SUPPLY CO., 95 Bridge street, 
Springfield, Mass., now occupies one 
of the finest locations in New Eng- 
land. They have moved into new 
quarters, following a re-organization of 
the concern. E. G. Freeman, J. H. 
Wiley and J. C. Kean are in active 
control of the business. 
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Four Thieves Of Feed Profit Exposed 


In Convention Play 


Dealers Get Goods On Vocal Evidence, Sh-sh, Rut System And Nickel Job 
Production Also Observed By Eastern Merchants At Buffalo Meeting 


Cent Job and the Rut System, 

fcur thieves of feed profit, will 
hereafter have slim picking among the 
feed dealers who attended the third an- 
nual convention of the Central Retail 
Feed association, held at Milwaukee, 
June 12 and 13. 

These invisible robbers of the feed 
business underworld were caught in 
the act and exposed to a packed house 
of dealers by Forest Secor and “Pat” 
McRedmond, Milwaukee; Colby Por- 
ter, Fox Lake; R. W. Havemann, Nolte 
&  Havemann, Oshkcsh; Edward 
Dunn, Douglas & Dunn, Lake Gene- 
va; and F. Merrill, Stevens Point, in 
a play entitled, “Four Thieves of Feed 
Profits.” 

Supplied with an alleged $100,000 
worth of stage scenery imported from 
Hollywood, the play opened showing 
F. Merrill as Jim Bright, who had 
just returned from the Central Retail 
Feed association convention to his of- 
fice. He sat down at his desk, appar- 
ently inspired by what he had learned 
but lacking the ambition to put it into 
practice. 

“Pat” McRedmond, cast as Joe Wil- 
liams, Jim Bright's friend, entered the 
office and waxed enthusiastic about his 
milk separator business, but failed to 
stimulate Bright into getting out on 
the road to solicit orders for feeds. 
After Williams had left Jim Bright 
slumped over his desk and fell asleep. 

Colby Porter, playing the part of 5 
Cent Job, as a masked thief, entered 
and went directly to the cash register 
and helped himself to the money. He 
backed out of the room into another 
desperado, A. W. Haveman, who was 
cast as Sh-sh, and a squabble ensued 
for the money. 

“Who are you?” demanded the first 
thief. 


VY cant evidence, Sh-sh-sh, the 5 


Sh-sh Steals Profits 


“I’m Sh-sh,” responded the second 
pilferer. “I keep this feed dealer from 
advertising. I went out here the other 
day and talked to a bunch of farmers, 
and not more than half of them knew 
what business he was in, and those 
that did weren’t sure what kind of 
feed he carried or what kind of serv- 
ice he had to offer. I keep him out of 


the newspaper. I got him to postpone 
fixing up his mailing list. I have had 
him putting off painting a sign on his 
truck. Why, you don’t know what I 
did? The company sent him one of 
those beautiful steel signs, and I 
turned that into the best side of a pig 
pen you ever saw.” 

Then the second 
identification from 
snatcher. 


thief demanded 
his fellow profit 


Nickel Job’s Scheme 

“I’m the 5 cent job,” he responded. 
“I keep this feed dealer doing these 
little nickel jobs, when he could be 
getting real sales training and feeding 
knowledge. Several mornings ago he 
spent 45 minutes to an hour fooling 
around with some little spout that the 
tinner could have fixed for him in fif- 
teen minutes. But no, sir, he mon- 
keyed around with that himself, tore 
his pants, got into a bad humor, and 
insulted the next customer that came 
into the store. 

“Another good job I like to keep 
him on, is opening his mail just as he 
was doing before he fell asleep. Miss 
Jenny could do it just as well as he 
and the more important mail could be 
called tc his attention after he re- 
turned from his sales calls. And that 
ain't all I do. I keep him hanging 
around to get the market. He thinks 
that he can’t sell feeds unless he 
knews whether corn went up a cent 
or two yesterday. I keep him so busy 
watching the market that he forgets 
to order feed, and runs out and then 
he loses the benefit of what sales work 
he’s already done.” 

Another Thief Enters 

The two thieves then divided the 
money, and Forest Secor, playing as 
Vocal Evidence, another greedy profit 
consumer, entcred and a fracas started. 
He finally convinced the other thieves 
that he had a right to a share of the 
spoils by identifying himself. 

“I’m the guy,” he explained, “that 
keeps this feed dealer talking about 
stuff without any real facts in his sell- 
ing. He’s got two or three of the best 
feeders around here using his feeds. 
One of them is leading a2 cow testing 
association. Do you know, he’s never 
used that at all? Just tells anybody 
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that it’s the best feed made because it 
comes in a recognized bag. Of course, 
the company appreciates that loyalty, 
but the feeder wants to know 
facts. 

“This fellow Jess Price out here is 
one of the best poultrymen around. 
Trapnests his birds and everything. 
But this feed dealer hasn’t got the dope 
cn that. Gee, he could take some of 
Jess Price’s egg records and sell more 
feed in ten minutes than he could by 
talking half an hour. 

“There are some mighty good hog 
men around here who know their costs, 
and I know some of them are buying 
their feed from Bright, but I never 
let him use their records in selling.” 

Sh-sh and 5-Cent Job were con- 
vinced. They divided the money and 
then the three thieves bound the feed 
dealer to his chair with light cord. 

Rut System Sly 

Just as they were ready to leave 
Ed Dunn, cast as Rut System, an easy 
going, cock-sure daylight man, stole 
into the office and proceeded to carry 
the whole cash register away. He held 
his theft competitors at bay with a 
menacing look and_ introduced 
self. 

“So, vou’re the small time boys,” he 
said haughtily. “Been around here 
after the nickels and dimes and a little 
chicken feed—probably got a _ little. 
Why don’t you work like I do. Make 
the big hauls and work without no- 
body catching on. 

“Don’t you know who I am? I’m 
the Rit System. I keep this feed 
dealer in a rut, no matter how geod 
his intentions are. Many a time he 
arranged to have a regular sales route 
but I always made him put it off and 
slide back into the old rut. I’m the 
guy that blocks him in everything. I 
never let him use a new idea. Some- 
how people seem to think it’s respect- 
able to stay in a rut and that’s why 
I can steal this dealer’s profits in 
broad daylight without a mask.” 

The thieves were convinced that he 
was entitled to a share of the profits 
and divided with him. Then Rut Sys- 
tem advanced to the dealer in the 
chair and bound him with heavy rope. 
The thieves left, taking their loot. 
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him- 
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SK US 


for Samples and 
Prices of 


CORNO 
Feeding Oatmeal 


14.5 Protein 
3.9 Fibre 


For Mashes and Poultry 
Fattening Feeds—for 
Pigs, Calvesand all young 
and growing animals. 
Fully equal to Ground 
Oat Groats and Rolled 
Oats for animal feeding at 
a big saving in price. 


CORNO 
Hygrade Oatfeed 


11.0 Protein 

19.0 Fibre 
Almost as much Protein 
as Whole Oats, ground or 
unground, or Ordinary 
Bran.— A splendid feed for 
Dairy Cows. 


CORNO BRAND 


Rolled Oats 

Steelcut Oatmeal 

Whole Oat Groats 

Ground Oat Groats 

White Hominy Feed 
(7% Fat) 

Unground Oat Hulls 

Reground Oat Hulls 

Fine Ground Oat Hulls 


All products packed in new Jute Sacks— 
Write us today. 


THREE MINUTE CEREALS Co. 


DEPARTMENT 14 
CEDAR RAPIDS, IA. 


Forest Secor, playing in another role, 
as a friend of Bright, the feed dealer, 
entered. He released lim from the 
ropes as he advised him to advertise 
to drive the Sh-sh thief out of town; 
study feeds and feeding from manufac- 
turers’ literature, at conventions and 
special agricultural schools and to con- 
centrate only on the important matters 
of his business to vanquish 5 Cent Job; 
use local evidence and facts and fig- 
ures cf customers using his feed to 
make Vocal Evidence die of poverty; 
and to adopt a regular system of sales 
work along regular routes to score a 
knockout against Rut System. 

After Feed Dealer Bright was re- 


leased from the ropes, knotted by the 
thieves that had cleaned out his profits, 
he arose with a new determination. 


He gave Miss Jenny the mail and 
let her select the important letters; 
called in Colby Porter, who also 
played in the role of Bill, the feed 
dealer’s helper, and ordered him to 
revise the mailing list, post himself 
on feeds, and offered him a five dollar 
reward if he finished the dairy and hog 
feeding course which he was studying. 

He walked to the window and saw 
the saddle horse man going into the 
bank, and snatching his hat from the 
hook, dashed out to sell him some feed. 


EXPANSION 
orner patents TANK 
PENDING 


HEATING 
UMT 


applies the molasses. 


Molasses Feed 


WITH THE 


Monarch Vertical Combination Feed 
Mixer that makes sweet or dry mixed feed. 


A complete feed mixing unit, that mixes the feed; heats, measures and 


Ideal for Custom or Commercial Feed Mixing, Product is uniformly 
and thoroughly mixed; free from molasses balls and easy to handle. 

It is just the outfit you need toincrease your feed sales; to supply your 
trade with the increasingly popular sweet and dry mixed feeds and to 
make the attractive profits that are to be had in this phase of milling. 


Write today for samples of feed and for complete information 
on this outfit. No obligation on your part. 


SPROUT, WALDRON & CO., Box 318 MUNCY, PA. 


THE MONARCH MILL BUILDERS 


MIX 
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Rain Fails To Dampen Sunny Spirit 
At Ohio Grain Convention 


Over 200 Dealers Defy Pluvius To Attend Interesting Two-Day Session 
Edwin Thierwechter, Oak Harbor, Is President; Report Doubled Membership 


despite the rain during the Ohio 
Grain Dealers’ association con- 
vention at Lima, June 19 and 20. 

Unfavorable weather failed to dis- 
hearten the members from attending 
their forty-ninth annual jubilee and ap- 
proximately 200 grain men were 
present. 

Edgar Thierwechter, Oak Harbor, 
was elected president, replacing Vhil 
Sayles, Toledo, who is now chairman 
cf the board of directors: O. P. Hall, 
Greenville, was chosen vice-president, 
and W. W. Cummings, Toledo, was 
re-elected secretary and_ treasurer. 
Other directors are F. R. Watkins, 
Cleveland; E. O. Teegardin, Duvall; 
L. R. Watts, London; and R. H. 
Brown, Cincinnati. The board was 
increased from three to five members 
by a vote of the convention. 

Well Balanced Program 

The program was well balanced with 
business and pleasure. Hearty laughs 
were created by the humorous feature 
of the convention, a mock trial held in 
Kangaroo Kourt over the spilling of a 
bottle of Bevo, followed by initiations 
into the high order of Browns and the 
honorable clique of the Fleas. 

Sessions opened in the Elks’ club 
chapter room and the grain men were 
welcomed to the city by Ellis Jones, 
mayor of Lima. FE. C. Ejikenberry, 
Camden, responded. 

An appeal for a more closely knit 
crganization and 100 per cent mem- 
bership was expressed in the message 
of President Sayles. 

Wants More Members 

He said in part: 

“There is no difficulty in obtaining 
the membership of the best business 


G was present spirit 


minds in the trade. They are always 
willing to support any trade associa- 
tion which they feel is doing real work. 
It is the fellow who does not know 
what his cost of doing business is and 
who is afraid of his competitors that 
is difficult to obtain. In fairness to 
the organization every elevator and 
grain firm in the state should become 
a member.” 

Mr. Sayles also paid tribute to the 
work cf Mr. Cummings, secretary, who 
increased the membership of the orga- 
nization more than 200 per cent dur- 
ing the past year and who worked 
diligently in every activity of the as- 
sociation. 

Secretary’s Report 

Following Mr. Sayles’ address, Mr. 
Cummings read his report and among 
the activities of the association during 
the past year named efforts to retain 
present minimum weight on carload 
shipments; retention of present federal 
grain supervision of grain. grading 
rather than federal grain inspection; 
obtaining of equitable freight rates to 
the South from Ohio points; adjust- 
ment of excessive telephone rates on 
party to party calls; wheat treating for 
smut and weevil and attempts to get 
shippers to tack weight cards on all 
cars loaded in order to eliminate short- 
ages. 

He further reported that the asso- 
ciation sponsored eleven group mect- 
ings during the year and launched a 
successful membership drive. His 
treasurer's figures indicated a robust 
financial standing for the organization. 

Colonel Groce, Circleville, spoke in 
memoriam of the association’s dead, 
who are J. B. Van Wagener and S. A. 
Myers, Arcanum; L. F. Hammon, 
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Florida; H. W. DeVore, Toledo; 
Frank Johnson, Stryker; E. A. Grubbs, 
Greenville and John Wickenhiser, To- 
ledo. 

Committees Appcinted 

Appointment of committees followed 
and John Motz, Brice; S. L. Rice, Met- 
amora, and Gecrge North, Groveport, 
were named to nominate the officers; 
William Cook, Columbus; L. W. Dew- 
ey, Blanchester, and S. Bender, Tole- 
do, were selected to audit the books 
and E. C. Eikenberry, Camden; J. C. 
Johnson, Cleveland, and L. R. Watts, 
London, were chosen to draw up the 
resolutions. 

Joe Deering, Antwerp, winner of the 
first prize of $25.00 awarded for ob- 
taining the greatest number of mem- 
bers to join the association, returned 
the check to the treasurer and request- 
ed that the amount should be doubled 
as an incentive for greater member- 
ship next year. 

The afternoon session opened with 
a business meeting and a motion was 
made and carried to increase the board 
of directors from three to five mem- 
bers, thereby including a larger repre- 
sentative territory. 

David K. Steenbergh, managing edi- 
tor of The Feed Bag, spoke on “Sell 
Feed But Sell It for Cash.” His talk 
appears elsewhere in this issue. 

Urges Cautious Credit 

Mr. Steenbergh was followed by Ed- 
ward E. Turner, attorney general of 
Ohio, who explained the “Duties of 
Citizenship”. Mr. Turner branded the 
waste in state government and he 
urged everyone to use his privilege of 
voting. 

L. E. Foster, Ohio State University, 

(Centinued on Page Thirty-eight) 
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Another Record with 

Dou Lvl rlas Corn Gluten Meal 


Good cows and good production must be closely associated with 


good feeds,—the right kind of feeds to supply the proper balance 
of nutrients. 


This famous cow, Yankton Co- 
lantha Korndyke Ormsby at 4 
years 3'% months of age estab- 
lished a new world’s record with 
31,621.6 lbs. of milk and 1,241.8 


lbs. of butter. 


Douglas Corn Gluten Meal com- 
posed 15°c of her ration. In fact, 
Douglas Corn Gluten Meal is an 
indispensable part of the rations 


of the entire Yankton, So. Dak. State Hospital Herd, justas it should 
be a part of every dairy ration. 


You are in business to make money. The 
most substantial and profitable business is 
built on merchandise that gives good results. 
Therefore, you want the best feeds you can get. 


Douglas Feeds are quality products, used 
by the best feeders of cows, poultry and sheep, 
and when you become a Douglas Dealer you 
receive the benefit of our farm paper advertis- 
ing which reaches nearly a half million farmers 
every month,—and this backed by Our strong 
direct-by-mail assistance are things that will 
help you win more business. 


WRITE FOR FREE SAMPLES AND 
FURTHER INFORMATION. 


Send for this 


\ 
free Booklet | 
on Douglas ae 


eal 
Douglas Dealers, x AR RA Pil ¥¥ 


With Name Imprinted 
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Central Retail Feed Association 


Holds Mammoth Convention 


F. Kern, Sparta, Elected President; More Than 300 Attend Banquet 
Meeting Is Acclaimed Greatest Event In History Of The Industry 


HE Central Retail Feed asso- 

ciation has established itself as 

a vital factor in the feed in- 
dustry. 

This was demonstrated by the 
wholesome, co-operative spirit and the 
record attendance at the third annual 
convention which was held the 
Plankinten hotel, Milwaukee, June 12 
znd 13. More than 390 dealers, job- 
bers, manufacturers and mill and al- 
ed trade representatives regist-red. 

Establishes New Record 


Never before in the history of the 
feed industry of the Central Northwest 
have as many men engaged in the 
trade assembled to promcte their miu- 
tual interest and solve their common 
problems. From the registration hours 
to the closing session the convention 
was successful and this was the un- 
animous opinion of all who attended. 

F. Kern, Sparta Produce Exch., 
Sparta, Wis., is the new president of 
the association, who succeeds J. L. 
Kleckner, Kleckner Elevator Co., 
Neillsville, Wis. John Becker, William 
A. Becker Co., Monroe, Wis., was 
elected vice-president and Gustave 
Nietmann, Sullivan, Wis., was chosen 
treasurer. David K. Steenbergh, man- 
aging editor of The Feed Bag, was re- 
elected secretary for the third time. 
Mr. Kleckner was elected to succeed 
Mr. Kern on the board of directors. 
Other members on the board whose 
terms continue are D. W. McKercher, 
McKercher Milling Co.. Wisconsin 
Rapids, Wis., and M. A. Joshel, M. A. 
Joshel & Brothers, Geneva, III. 


Hoan Welcomes Dealers 

Mayor D. W. Hoan, Milwaukee, wel- 
comed the dealers at the opening ses- 
sion Tuesday morning which began at 
10 a. m., with President Kleckner pre- 
siding. He opened the doors of the city 
to the feed men and invited them to 
come again next year. He told the 
dealers that the greatest asset they had 
in the Central Northwest was the 
Great Lakes and he asked them to c»- 
operate in promoting water transporta- 
tion and encouraging the Great Lakes- 
St. Lawrence waterway. 

President Kleckner responded to the 
maycr’s address of welcome and then 


Ask the !adies if they kad a good tire at the Milwaukee Convention. 


read his message to the dealers. Re- 
ports by Mr. Steenbergh, secretary, 
and James B. Vint, Madison, treasurer, 
revealed that the assceciaticn was in 
good financial standing, with a grow- 
ing membership. 

President Kleckner then appointed 
H. H. Humphrey, Northern Milling 
Co., Wausau, chairman; L. J. Hartz- 
heim, Lange & Hartzheim, Beaver Dam 
and C. D. McArthur, Elgin Flour & 
Feed Co., Elgin, IL, on the auditing 
committee; D. Mihil!s, National 
Food Co., Fond du Lac; Colby Porter, 
C. S. Porter, Fox Lake, and Joe [ree, 
Columbus, to nominate the officers and 
D. W. McKercher, McKercher Mill- 
ing Co., Wisconsin Rapids; A. J. Ku- 
jawa, The Kujawa Co., Rudolph, and 
H. E. Page!, Pagel Milling Co., Sie- 
vens Point, to draw up the resolu- 
tions. 

Speaks on Arbitration 

The first speaker at the? convention 
was Charles Quinn, secretary of the 
Grain Dealers’ National association. 
He explained arbitration end what it 
nieans in the feed and grain industry. 

He declared that arbitration as prac- 
ticed by the Grain Dealers’ National 
asseciation enabled firms to deal with 
more distant markets. 

“In the old days before arbitration,” 
he said, “a man in the grain business 
in Milwaukee would deal with a man 
in Chicago or Minneapolis, but he 
would never think cf shipping grain 
to Florida cr Tennessee unless he 
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knew the man with whom he was 
dealing. In fact now that compulsory 
arbitration is so well established a man 
does not hesitate to ship to any part 
cf the country.” 

Advantages of Arbitration 

Mr. Quinn also explained the advan- 
tages of arbitration. 

“Men who look back twenty years,” 
he said, “will recall that it was very 
difficult to conduct business along the 
lines of today because there were many 
men in the grain business who took 
advantage of the law technicalities. Ar- 
bitration was something that was 
bound to come in the natural evolu- 
tion of this country. A lawyer can- 
not understand everything. Being a 
lawver he cannot possess specialized 
knowledge of the grain business. A 
jury composed of men from different 
parts of the country does not know 
anything about it. If ycu take a grain 
case before a civil court and try it be- 
fore a judge it is.a gamble as to what 
the result may be. Taken before a 
jury of twelve men the gamble is even 
more serious.” 


Draw for Prizes 

At the close of the morning session 
the dealers signed their names on 
cards and drawings were made for at- 
tendance prizes. C. D. McArthur, EIl- 
gin Flour & Feed Co.. E'gin, IL, won 
a desk lighter; R. E. Mather, The Peo- 
ples’ Supply Co., Waupaca. Wis., re- 
ceived a silver plated vacuum bottle, 
and Bert Fenn, Fenn & Meyer, Na- 
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varino, Wis., won a bill fold. 

Forest Secor and his famous cast, 
played to a packed house Tuesday af- 
ternoon in the play entitled “Four 
Thieves of Feed Profit.’ How the 
holdup men of the rut system, vocal 
evidence, silence in advertising, and 
the five-cent job robbed the cash regis- 
ter of a feed dealer, until he was re- 
leased by a friend from the ropes with 
which they bound him, are described 
elsewhere in The Feed Bag. 

Following the presentation of the 
play, W. E. Suits, president of the 
American Feed Manufacturers’ asso- 
ciation, told dealers of the present and 
future cf the mixed feed business. His 
message also appears elsewhere in The 
Feed Bag. 

W. A. Stannard Speaks 

Benefits of organization in the feed 
industry, what it has done for deal- 
ers of the East, and a message of 
friendship and good will were ex- 
pressed by W. A. Stannard, Albany, 
N. Y., secretary of the Eastern Fed- 
eration of Feed Merchants. He ex- 
plained the problems that the federa- 
tion was compelled to solve and said 
that the direct selling evil was the 
greatest detriment to the feed indus- 
try of the East. The chain store was 
named as another menace to the trade. 
Mr. Stannard said, however, that it 
would not be a success either in the 
Central Retail Feed association's terri- 
tory or in the East if the dealers re- 
mained on their toes and kept organ- 
ized. 

The Eastern Federation of Feed 
Merchants is conducting a radio ad- 
vertising campaign over the General 
Electric station WGY in New York 
and Mr. Stannard reported that the 
plan was creating business for dealers. 

“Thousands of replies from farmers,” 
he said, “have been received at the 
station and prove to us that they are 
taking an interest in our programs.” 

Radio Boosts Business 

Dealers benefit directly from the ra- 
dio broadcasting, according to Mr. 
Stannard. If any of the replies indi- 
cate that the farmer is in the market 
for feed the dealer in his territory is 
notified and a personal call at the farm 
usually results in business. Mr. Stan- 
rard declared that the radio campaign 
was the best advertising the associa- 
tion had ever launched. The programs 
broadcasted include special talks pre- 
pared by feed experts, and promotional 
tepics on what the retail feed dealer 
means to the farmer. 

Mr. Stannard also gave some asso- 
ciation advice. 

“Don’t bring your petty, local com- 


Pace Twenty-four 


plaints to the attention of your organi- 
zation,” he said. “Settle them among 
yourselves. If your competitor will 
not raise his price one cent per bushel 
on oats, don't tell the association about 
it. These are small things, and there 
are bigger and more vital prob!ems 


Dr. Bohstedt 


Prof. Halpin 


for all of the dealers in general to 
solve.” 

Mr. Stannard also expressed great 
pleasure at the fricidship that exists 
between the Central Retail Feed as- 
sociation and the Eastern Federation 
of Feed Merchants and extended co- 
operation and assistance at all times in 
behalf of his organization. 

Recommends Cash Basis 

D. W. McKercher, the next speaker, 
displayed a wholesome sense of humor 
and kept his audience smiling as he 
told them the importance of working 
capital in the feed business. Mr. Mc- 
Kercher is president of the McKercher 
Milling Co., at Wisconsin Rapids, and 
he spoke to his fellow members from 
kis own experiences. 

“If you can’t do a cash business,” 
he said, “do as much cash business as 
you can. Don’t trust too much of 
your money out on the books.” 

Mr. McKercher praised the cash, ba- 
sis and said that it provided for a good 
working capital, enabled the dealer to 
ke p a jarger and more varied stock of 
feeds and sell at lower prices. 

C. D. McArthur, Elgin Flour & Feed 
Co., Elgin, Ill., related his experiences 
in delivering feed to farmers and gave 
actual costs of the service. An article 
containing Mr. McArthur’s figures and 
his suggestions to dealers who plan 
to adopt the idea appears elsewhere in 
The Feed Bag. 

Analyzes Grinding Costs 

J. A. Becker, William A. Becker Co., 
Monroe, Wis., analyzed his grinding 
costs during the past three years for 
dealers to compare with their own fig- 
ures. He was of the opinion that the 
present price charged for the service 
was too low to warrant a reasonable 
profit. In his analysis he included 
total number of sacks ground each 
year, number cf kilowatts required and 
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the cost of power and labor and 
charged these items against the 
amcunt charged for grindings. 

In 1926 Mr. Becker raised his grind- 
ing charges to 12% cents a sack but 
this price, he believes, is still too low 
© insure a fair margin of profit. 

Making cf a chart which he dis- 
played during his talk gave Mr. Becker 
an idea. 

When his farmer customers com- 
plain that he is charging too much he 
will show them the figures. He ad- 
vised his fellow members to adopt the 
same idea. 

Talks on Mixing 

George Spear, manager of the Wyo- 
cena Farmers’ Co-operative Co., Wyo- 
cena, Wis., who operates a feed mix- 
ing service for his customers, explained 
the plan and advocated it for dealers 
who wished to maintain a_ profitable 
sideline and boost their business. He 
told his fellow members that the mix- 
ing service attracted customers to his 
store, helped him to sell more commer- 
cial feeds, and returned a fair margin 
of profit. Dealers showed an interest 
in the idea and asked Mr. Spear many 
questions. 

Attendance prizes were distributed 
at the close of the afternoon session. 
Jacob Hetzel, Hetzel Milling Co., Del- 
avan, Wis., won a card set; Art Hum- 
phrey, Ixonia Farm Product Co., Ixo- 
nia, Wis., received a desk cigar lighter 
and W. F. Alton, Livingston Lumber 
Co., Livingston, Wis., was the winner 
cf an ash tray. 

309 Attend Banquet 

Amid the popping of gayly colored 
balloons and the music of Billy Adair’s 
orchestra, more than 300 dealers, man- 
ufacturers, jobbers, and mill represen- 
tatives, seated themselves for the an- 
nual banquet which was the climax of 
the convention. The crowd enjoyed 
dancing between the ccurses of a temp- 
ting menu. 

Entertainment for the banquet was 
furnished by the Milwaukee Chamber 
of Commerce. John Jouno, Milwau- 
kee, was chairman in charge of the 
program which included accordion mu- 
sic, singing, and special dance numbers 
by a troup of entertainers. Samuel 
McKillop, Milwaukee, led the gather- 
ing in old time songs. 

J. H. Vint, Madison, toastmaster, in- 
troduced Mr. Stannard, the speaker of 
the evening. 

Stannard Praises Members 

Mr. Stannard put laurels of praise 
upon the dealers who showed the true 
spirit ef good business men and live 
feed dealers by becoming members of 
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The Feed Bag 


Now Official Paper 


Of Two More Associations 


Adopted By Eastern Federation And New England Retail Grain Dealers 
Merges With Feed Merchants Bulletin; Circulation Now Blankets East 


HE FEED BAG, which has al- 
| ways been conceded circulation 
second to none in the Central 
Northwest, where through its efforts 
the Central Retail Feed association 
was established, may now claim un- 
rivalled circulation and reader interest 
in the East and New England where 
it has been adopted as official publica- 
tion of the Eastern Federation of Feed 
Merchants and New England Retail 
Grain Dealers’ association. 

All direct and affiliated members of 
these two great organizations now au- 
tomatically become subscribers to The 
Feed Bag when they pay their annual 
association dues, the receipt for which 
will provide that $1.00 of same be used 
to pay for one year’s subscription to 
The Feed Bag. Each of these two 
associations have more than 500 mem- 
bers and are now in a period of heal- 
thy further growth, thereby giving The 
Feed Bag a large and increasing circu- 
lation to add to its already dominant 
coverage in the East and Central 
Northwest. 

Adoption of The Feed Bag as official 
paper of the New England Retail 
Grain Dealers’ association was made 
at a meeting of.the association direc- 
tors in the Hotel Statler, Boston, 
Mass., Thursday afternoon, June 21. 
Directors in attendance included W. 
N. Howard, Ware, Mass., president; 
A. W. Braisted, Bennington, Vt., vice- 
president; D. M. Johnson, Essex 
Junction, Vt.; A. W. Norton, Ver- 
gennes, Vt.; H. G. Manchester, Win- 
sted, Conn.; F. B. Glover, Stafford, 


Tue New 
Retait Gratn Deaters’ ASSOCIATION 


Myret 


fume 29 1928 


86 aichigan strost 
Milwaukee sie 
Dear ur Steandergh 


At the Thuredag 
let, it the Feed vag the 

official of the NEW ENGLAND AETAIL 

ASSOCIATION Secretary was 

one doller tren gocher ve cover te 

price of the paper. 


Other trade journals were considered coanect ion, 
but it was opinion that the reed Sag 
adapted to our needs and the vote in favor of 
thie pubdlicets ue, we stall 
riptions from tise to time aad trust thet 
will our excel leat fon regularly. 


Directors of New England Association Meet at Boston. 


Conn.; Harold Campbell, Phoenix, R. 
I.; Walter P. Owen, Providence, R. 
I. and Lynne P. Townsend, Spring- 
field, Mass., secretary. 

The New England Retail Grain 
Dealers’ association is composed of 
dealers who are primarily interested 
in the retail merchandising of feed, 
grain and allied products and the di- 
rectors, therefore, sought to affiliate 
with a publication which would serve 
their members by presenting helpful 
merchandising ideas and_ explaining 
ways and means used by other retailers 
of the same class in conducting their 
businesses. Secretary Townsend in his 
letter confirming the action of the as- 
sociation’s directors, says: “Other 
trade journals were considered in this 
connection but it was the consensus of 
opinion that The Feed Bag was best 
adapted to our needs and the vote in 
favor of this publication was unani- 
mious.” 

The Eastern Federation of Feed 
Merchants voted to merge its success- 
ful publication of the Feed’ Merchants 
Bulletin with The Feed Bag and 
adopted the latter as its official publi- 
cation at the federation’s twelfth an- 
nual convention held at Buffalo, June 
27 and 28. The federation had been 
publishing the Feed Merchants Bulle- 
tin for exactly two years and all mem- 
bers were very well satisfied with 
their own bright interesting publica- 
tion which they recognized as a big 
factor in the growth and progress of 
the organization. The editors of The 
Feed Bag, therefore, feel especially 
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proud that their paper or our paper, 
for it is “The Dealers’ Paper of the 
Feed Industry”, was adopted as offi- 
cial publication of the Eastern Federa- 
tion of Feed Merchants in the belief 
that the fereration could best be 
served thereby rather than through 
continuing the Feed Merchants Bulle- 
tin. 

This issue of The Feed Bag is the 
first published as official organ of the 
New England Retail Grain Dealers’ 
association and the Eastern Federation 
of Feed Merchants. We believe that 
all members of these two organiza- 
tions will be proud of this first issue 
of their new official publication. We 
of the editorial business staff of The 
Feed Bag are proud of the issue, too, 
for it marks the close of our third 
year and is the biggest both from the 
standpoint of the number of pages 
and the volume of advertising that we 
have ever produced. 


Ur, David K. Steende: 
Wansging Editor, The Bag, 
Milwaukee, Wie, 


Dear Sir: 
mee 
ton at parte: teteYes designated the Feed Bag as the 
orrietal publication of the organizstion. 
of tas feet Sag and T want to add ay pe commendatt 
Te believe your magseine will efford the Federation with 
of publicity and that it will prove valuable 
Very truly youre, 


Secretary. 
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és 


E. S. 
Woodworth 
& Co. 


MINNEAPOLIS, MINN. 


Offer a complete 
line of 


either straight 
or mixed 
cars 


Large warehouse facili- 
ties and complete 
stocks insure prompt 

shipment. 


Grain 


We offer: 


Oats, 
Corn, 
Rye, 
Barley 
and Chicken Wheat 
—_ 


Write, wire or phone 


ATLANTIC 4593 
FOR PRICES 


Try Us. 


You will like our service 
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Cottonseed Meal 


ALL GRADES 


Arrival Drafts — Quick Shipments 


Humphreys-Godwin Co. 


. Established 1898 MEMPHIS, TENN. 


se 


TERMINAL CRAIN CORPORATION 
SIOUX CITY, IOWA 


CORN OATS 


Shipping grain received direct from country points. 


Specializing 
in Good 


Get Our Prices — Hurry 


Rush 


CHICK FEEDS 


can be made by us on short notice. 


Your customers expect you to carry 
feeds they need. Get them from us by 
the sack or carload. 


OUGHBOY 
FEEDS 


No better quality at any price. 
Get our samples and prices. 


NEW RICHMOND ROLLER MILLS CO. 


NEW RICHMOND, WISCONSIN 
| MIXED CARS ARE OUR SPECIALTY 
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Wisconsin Rye Millers Association 


Holds Summer Meeting © 


Plans Work With Bakers To Increase Demand For Rye Flour 
E. O. Wright and G. W. Moody In Tie For Golf Championship 


tions in the milling industry of 

Wisconsin by promoting the 
prestige already gained by the rye 
fiour of the state, increasing produc- 
tion and educating bakers to use more 
cf the product were the aims outlined 
by the Wisconsin Rye Millers asso- 
ciation at their mid-summer meeting 
held at the Hotel Ravlf, Oshkosh, 
June 14 and 15. 

Charles Gruhle, Oriental Milling 
Co., Manitowoc, president of the or- 
ganization, advocated concentration ac- 
tivity among the millers during the 
ensuing year toward this objective. 

J. J. Paar, Red Star Yeast and Pro- 
ducts Co., Milwaukee, and Charles J. 
Kremer, dairy and food commissioner 
of Wisconsin were the principal spea- 
kers. 

Mr. Kremer told the millers to main- 
tain and elevate the quaiity of Wiscon- 
sin rye flour, market it under a gocd 
name and work with ihe bakers to 
produce a high quality of bread by 
supplying them with only the best in 
fiour. 

Mr. Paar said that there was a re- 
ceptive market for a distinctive loaf 
of rye bread, and he suggested other 
baked goods in which rye flour might 
be used. 

Two committees were appointed to 
‘work out the plan of the association. 
Mr. Moody, Weyauwega, chairman; 
Ward Fallgatter, Fisher & Fallgatter, 
Waupaca and Konrad Testwuide, Kon- 
rad Schreir Co., Sheboygan, will con- 
fer with Mr. Kremer and Mr. Wright, 
Menomonie; and C. H. Hooker, North- 
ern Milling Co., Wausau, will obtain 
a conference with the state board of 
control regarding flour purchases that 
are made outside of the state. 

The first day was devoted to a busi- 
ness meeting and the second to a golf 
tournament in which George W. 
Moody, Weyauwega Milling Co., Wey- 
auwega, and E. O. Wright, Wisconsin 
Milling Co., Menomonie, were tied for 
low score. 

Those who attended the meeting at 
Oshkosh were George W. Moody, 
Weyauwega Milling Co., Weyauwega; 
Herman Pagel, Pagel Milling Co., Ste- 
vens Point; Konrad Testwuide, Kon- 
rad Schreir Co., Sheboygan; C. J. Kre- 


B ETTERING of business condi- 


mer, Wisconsin dairy and food com- 
missioner, Madison; J. J. Paar, Red 
Star Yeast & Products Co., Milwau- 
kee; Charles Gruhle, Oriental Milling 
Co., Manitowoc; S. C. Northrup, Globe 
Milling Co., Watertown; Ward Fall- 
gatter and Fred Fisher, Fisher & Fall- 
gatter, Waupaca; E. O. Wright, Wis- 


consin Milling Co., Menomonie; E. M. 
Schneider, R. E. Brainerd, and Fred 
Pittlekow, H. P. Schmidt Milling Co., 
Oshkosh, and C. H. Hooker, Northern 
Milling Co., Wausau; E. A. Vallee and 
W. H. Breuer, Chase Bag Co., Mil- 
waukee, and E. B. Dubois, Fulton Bag 
& Cotton Mills, Minneapolis. 


District Dealers’ Meeting, Stevens Point, May 18 


Tomahawk and Watertown 


Plan Summer 


OCAL problems will be solved 

and feed dealers will have an 

opportunity to try out their fish- 
ing tackle, golf clubs, and swimming 
suits at two district meetings which 
are scheduled within the next few 
weeks. 


The Wausau District Dealers’ club 
will be hosts to all feed men of Wis- 
consin at Tomahawk, late July or 
early August, and the Beaver Dam 
District Dealers’ club will hold a meet- 
ing at Watertown, July 24. Both 
groups have arranged programs that 
will provide an abundance of entertain- 
ment and an opportunity to discuss lo- 
cal problems. 

Colby Porter, chairman, and S. C. 
Northrop, secretary of the Beaver 
Dam organization announce that a 
dinner will be served at the Green 
Rowl Tea Shop, just cutside of the 
Watertown limits, and a_ business 
meeting, exclusively for retail feed 
dealers will follow. Others will be wel- 
come at the banquet and entertain- 
ment, however. Those who arrive 
early may play several rounds of golf 
or visit the scenic surroundings of the 
city. Reservations for golf have been 
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Dealer Rallies 


made at the Silver Creek course. 

Tomahawk extends a welcome hand 
tc dealers throughout the state and the 
Wausan District Dealers’ club plans 
a week-end meeting at the city. Busi- 
ness sessions will probably be held on 
Saturday afternoon and evening with 
a banquet intervening and Sunday will 
be devoted to entertainment. 

Art A. Searl and H. A. Atcherson, 
Tomahawk dealers, in a letter to The 
Feed Bag, write that the four rivers, 
28 lakes and 12 trout streams about 
the city are bubbling with fish and 
that the three golf courses will be open 
to the lovers of this sport. They as- 
sure the dealers that everything Toma- 
hawk and the surrounding countryside 
can offer will be at their service. An 
automobile tour through the scenic 
territory about the city is also planned. 

Further details of both the Water- 
town and Tomahawk meetings will be 
announced later from the offices of the 
Central Retail Feed association which 
is sponsoring both events and with 
which the two clubs are affiliated. 


In the meantime, dealers should 
make plans to attend either or both 
of the meetings. 
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(Benzel Patent) 


Scratch Feed Mixer 


i Self-contained, automatic,—once adjusted, takes care of itself. 


Self measures each of the several ingredients and then mixes them thoroughly, 
4 yet very gently. Produces Continuously. 


Expressly designed for blending grain mixtures such as hen size scratching feeds, 
e developers for maturing birds, starting grains for little chicks, also pigeon feeds. 


SEE OUR CATALOG No. 115 


S. HOWES CO., INC. 


SILVER CREEK, N. Y. 


European Branch: 64 MARK LANE, LONDON, ENG. 
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that others 

| strive to reach 

Swan Flour 


Group Meeting Is Held At Janesville 
To Discuss Fertilizer Problem 


Committee Will Confer With Chicago Firms To Curb Farm Agent Distribution 
New Organization Is Intent On Solving Local Troubles; Big Picnic Planned 


vicinity threshed out the prob- 

lem of cut price selling of fer- 
tilizer in their territory at their dist- 
rict association meeting held at the 
Chevrolet club, Janesville, June 26. 

Ray Farley, president of the asso- 
ciation, was elected chairman of a com- 
mittee which will go to Chicago soon 
to confer with divisional managers of 
fertilizer companies. The Janesville 
organization’s dealers want a definite 
understanding on the distribution of 
the product which has been sold dur- 
ing the past few years by farm agents 
and to co-operative organizations at 
reduced prices, making it practically 
impossible for dealers stocking fertil- 
izer to sell it at a large enough margin 
of profit to offset the overhead. In 
addition to this problem price slash- 
ing has been unbearable, according to 
the dealers. 

Fertilizer Men Present 

Representatives of three fertilizer 
firms, Swift & Co., Armour & Co., and 
the American Agricultural Chemical 
Co., were present at the meeting and 
conferred with the members. They 
were unanimous in agreeing that a 
legitimate dealer was preferrable to a 
farm agent and that the fertilizer com- 
panies would gladly give consideration 
to any plan proposed by the organiza- 
tion to remedy the distributing prob- 
lem in their territory. 

William De Longe, Johnson & De 
Longe, Avalon, reported that fertilizer 
sales were made constantly through 
farm agents in his district and that he 
was unable to compete against the cut 
prices that prevailed. William Frank, 
Jefferson Flour & Feed Mill, Jefferson, 
reported a similar situation in his ter- 
ritory. Charles Huber, Huber & Son, 
Darien, said that a farmer agent in his 
district was selling fertilizer at a re- 
duction of 10 per cent. Other reports 
indicated that the cut price situation 
in the Janesville territory is general. 

The dealers referred particularly to 
the type of competition in which a 
farmer has a _ carload of fertilizer 
shipped to him after he solicits the 
territory, and sells it at car door, tak- 
‘ing away business which rightfully be- 
longs to the dealer who maintains a 
warehouse, invests capital and oper- 


FF vce dealers of Janesville and 


ates on good business principles. 

Several suggestions were made to 
remedy the difficulty. Mr. Johnson 
advanced the plan of apportioning 
brands among dealers in a territory to 
avoid the possibility of competition be- 
tween two makes of fertilizer in one 
district. Avalon dealers could sell one 
brand and the neighboring town an- 
other, thereby eliminating temptations 
to cut prices among dealers of rival 
products. Fertilizer representatives, 
however, said that the plan would not 
work. 

A law requiring a sight draft bill 
of lading was suggested by one of the 
representatives to eliminate car door 
agents. He said that the man who 
sold direct to farmers usually lack the 
capital and banking facilities to pay 
for a car of fertilizer immediately upon 
its arrival. This restriction, he be- 
lieved, would discourage the hit and 
miss distributor from the field. 

Harold Green, secretary said that 
if price cutting was reported to the 
organization headquarters and_ then 
relayed to the fertilizer companies the 
practice would be checked. The rep- 
resentatives strongly favored this 
method, and all members of the o1- 
ganization will hereafter send in their 
complaints to Mr. Green, giving the 


name of the distributor who cuts the 
prices and the details of the offense. 
This report will be sent to the com- 
pany’s officials and an investigation 
will be made. 

Dealers Plan Picnic 

The meeting opened with a 6:30 din- 
ner and more than 25 dealers attended. 
Plans were made for a feed dealers’ 
picnic which will be held at Janesville 
some time this month. Mr. Farley, 
Janesville; B. R. Dadmun, Whitewater; 
and William De Longe, Avalon, were 
appointed to make arrangements for 
the event. A baseball game, horseshoe 
contests and swimming are a few of 
the entertainments which will be pro- 
vided. Dates will be announced by the 
association at a later date. 

Emil J. Blacsky, of The Feed Bag 
editorial staff, spoke to the dealers on 
organization following the dinner. He 
emphasized the value of district asso- 
ciations and friendliness among com- 
petitors. 

The Janesville district dealers’ orga- 
nization was formed several months 
ago following a movement started by 
Mr. Green, now secretary. Three meet- 
ings have been held and all members 
are interested and will co-operate to 
solve their local problems. More than 
seventy dealers are on the roster. 


President Kleckner’s Message 
To Central Dealers 


Central Retail Feed association we 

thank you, Mr. Mayor, for the 
kind welcome to your city. When the 
executive committee discussed the 
question of holding our third annual 
convention, I favored Milwaukee for 
its accessibility and the friendship al- 
ways shown to us by members of the 
business firms with. whom we are 
closely allied. 

Today Milwaukee can be _ justly 
proud entertain one the 
three great events transpiring this 
week; namely, the Republican conven- 
tion at Kansas City, the arrival of the 
president of the United States to his 
summer home on the Brule river, and 
last but not least the annual conven- 


ie behalf of the members of the 
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tion of the Central Retail Feed asso- 
ciation at Milwaukee. 

When I was elected president of the 
association a year ago my first thought 
was to determine what could be done 
to advance and promote a greater in- 
terest that would last beyond the spirit 
of attending a convention once a year, 
although I know that every member 
who attends the convention goes home 
feeling that he has been fully repaid 
for all that he has put into the asso- 
ciation. 

However, your executive committee 
met and formulated plans to organize 
district meetings in different localities 
so that dealers might meet more often 
and discuss their problems. District 
meetings were held at Neillsville, Wau- 
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sau, Toniah, Madison, Beaver Dam 
and Elgin, Ill, and these were well 
attended, some members coming long 
distances. I believe that a large per- 
centage of our members attended 
such meetings and are all enthusias- 
tic about our association. I will also 
say that through these district meet- 
ings we obtained a number of new 
members. 


SUPREME 
AGRICULTURAL 
LIMESTONE 


The pioneer and leading 
Wisconsin agstone. 


Write for detaiJs of our 
exclusive agency. 


R. H.SMELTER 


WAUKESHA, WIS. 


The Dairy Cow 


Requires Rich, 
Milk-making 
Feeds 


Our Western Alfalfa 
Meal is a depend- 
able healthful dairy 
feed. Uniform in 
texture and color. 
Contains no excess 
moisture. 


Alfalfa Meal 


May be fed without 
waste. Contributes 
value to the ration 


—and Cows 
like it. 


Your executive committee has 
worked in perfect harmony and _ has 
economized all that it could in the 
cost of the association’s work. 

It is true that there are always a 
few members who will fall out for 
various reasons. Some say that busi- 
ness is, poor and that they cannot af- 
ford to pay the $10.00 a year for dues. 
Some think that the association is do- 
ing them no good; some have a griev- 
ance because an unscrupulous feed 
manufacturer or jobber of feeds has 
sold direct to a group of farmers or 
against some fellow who peddles feed 
to farmers out of the car door and has 
his office under his hat. They think 
the association should be able to stop 
all of this. But it cannot be done 
until we are big enough to stand to- 
gether and say that no member will 
patronize such a feed manufacturer or 
jobber. 


these discussicns. But I wish to say 
that mest manufacturers and jobbers 
are boosting for our organization, not 
from fear, but because they want to 
be of assistance to us. With the sup- 
port of honorable men the dishonor- 
able practices of a few will have to 
be abandoned or their business will be 
doomed. 

We are engaged in a business that 
is one of the greatest in the world, 
therefore the association we have 
formed should be one of the greatest 
organizations and every feed dealer 
should be proud to be a member. We 
are building for the future and the 
work we are accomplishing now will 
be the stepping stone to higher effi- 
ciency in the business in the years to 
come. 

Let us not grow weary of our good 
work. We shall profit and in due 
time others who follow will thank us 


(We Own And Operate A Mill And Elevator) ’ 

Write or Wire Us For Quotations SPECIALIZING IN ALL TYPES OF SCREENINGS , 
(GROUND AND UNGROUND) al 

od 

The Denver Alfalfa w Get Our Samples and Prices rs 
Milling & STRAIGHT CARS MIXED CARS 
ierce 

LAMAR, COLO. —ST. LOUIS, MO. MILL FEEDS GROUND FEEDS OILMEAL ;: 


Such matters as these are discussed for what we, as an organization, have 


extensively at the district meetings done to make the feed industry big- 
and I expect results to come from ger and better for all. 


Jacobson “A JACS” tree 


Feed Grinder 


Pulverizes grains, ear or snapped corn, 
roughage, and.other materials into soft 
cool stock. Requires less H. P. but 
grinds more feed. 


Write for full particulars. 


A. E. Jacobson Machine Works, Inc. 
1090 TENTH AVE. S. E. 


MINNEAPOLIS, MINN. 


Hiawatha Grain Company 
° MINNEAPOLIS, MINN. ot 


‘*FOR BETTER SERVICE”’ 


“pure BRAN MINNEAPOLIS fiour 


STD.MIDDS EST. 1872 * 
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Eastern Federation Holds 
Successful Meeting 


(Continued from Page Eleven) 


away the entertainers disappeared and 
Mr. Elwood introduced Dr. Lester A. 
Kilpatrick, Ph. D., who spoke on 
“Seven Elements of Success”. 

The morning session on Thursday 
was opened with a display of moving 
pictures taken at the mid-winter con- 
vention at Binghamton last February. 
These were shown by David K. Steen- 
bergh, managing editor of The Feed 
Bag. There were also several reels 
of pictures showing the members of 
the American Feed Manufacturers’ as- 
sociation and the Central Retail Feed 
association at recent conventions. 

Roars of laughter greeted the pic- 
tures as many of the well-known feed 
and grain men appeared on the silver 
screen. The ladies who were in attend- 
ance seemed to enjoy seeing the pic- 
tures of feed men they knew. Later 
in the day movies were taken of the 
ladies at the Meadowbrook club. 

“Catching Menhaden Fish and Mak- 
ing Fish Meal for Feeding Purposes” 
was the subject of an interesting talk 
by Charles M. Struven, Baltimore, Md. 
Mr. Struven used moving pictures to 
show step by step the catching of the 
fish and the processes necessary to pro- 
duce the high protein feed ingredient. 

Affiliated Clubs Report 

Reports of the activities of district 
clubs and affiliated local associations 
showed substantial gains in member- 
ship and increased interest on the part 
of the members. E. B. Dunbar, presi- 
dent of the Mutual Millers’ and Feed 
Dealers’ association, reported that the 
membership had been increased to 
more than a hundred and that there 
was a possibility that the association 
might be subdivided into smaller dist- 
rict clubs in order to permit more fre- 
quent meetings. 

W. I. Roe, secretary of the Northern 
New York Feed Merchants’ associa- 
tion, explained how the feed merch- 
ants in the territory around Water- 
town had organized to meet serious 
competition and were satisfied that 
they are already well on the way to 
accomplishment of their aim. ‘The 
dealers have found that it pays to meet 
often and we are holding regular 
monthly sessions,” he said. 

F. M. McIntyre, secretary of the St. 
Lawrence County Feed and Coal asso- 
ciation, was unable to attend but sent 
a comprehensive report showing a 
membership of practically 100 per cent 
in that county and a treasurer's bhal- 
ance of $700. He emphasized the im- 


portance of regular and frequent meet- 
ings and explained how they had kept 
outside competition froim their section 
by the co-operative efforts of the mem- 
bers. 

Reeve Harden, who was active in 
starting the New Jersey Feed Dealers’ 
association, reported that several small 
district clubs have been formed within 
the larger organization and that the 
membership is steadily growing. 

The Southeastern Pennsylvania Feed 
Merchants’ asscciation was represented 
by Albert J. Thompson, president, who 
reported that the organization had been 
active during the year and was in good 
financial condition. He explained that 
the members reported business brisk 


and believed that the reason was large- 
ly because of the efforts of the feed 
associations. 

A trade play’ entitled “The Four 
Thieves of the Feed Profits” was given 
by representatives of the Purina Mills 
under the direction of G. T. McMillen, 
salesmanager of the Buffalo division. 
Co-operating with him were Harry 
Fraleigh, W. H. Hutchings, C. A. 
Brandon, Albert Leonard and others 
from the Buffalo mill. 

Convention Committee’s Report 

The resolution committee compris- 
ing A. J. Thompson, Wycombe, Pa., 
Reeve Harden, Hamburg, N. J., and 
Floyd Stevens, Lacona, N. Y., recom- 
mended several resolutions which were 


<a ‘‘All your needs in grain and feeds’’ fe 


BUFFALO, N. Y. 


Sunset Feed & Grain Co., Inc. 


CHAMBER OF COMMERCE 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


FEED JOBBERS | 


Also Representing: 


J. C. HUBINGER BROS. Co., Keokuk, Ia............ Gluten Feed 
ROSENBAUM BROTHERS, Chicago, Ill..................... Grain 
HENRY LICHTIG & CO., Kansas City, Mo....... Milo and Kaffir 
FAIRMONT CREAMERY CO., Omaha, Neb...... Dried Buttermilk 
AMERICAN MOLASSES CO., New York City. .Blackstrap Molasses 
MUTUAL RENDERING CO., Philadelphia, Pa......... Meat Scrap 


OYSTER SHELL PRODUCTS Co., Philadelphia, Pa...Oyster Shells 
AMERICAN LINSEED CO., New York City. .O. P. Linseed Oil Meal 


Wilber Feed Co. ; Inc. 
Feed Jobbers 


‘“< 


JAMESTOWN, N. Y. 
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Vertical Grinder 


4 Has all the features of a 
double head attrition mill in 
little space and at low cost. 
It will grind almost anything. 
Furnished with Line Start 
Motor where required. 


ALLIS-ChALMERS 


MILWAUKEE, WIS. U.S.A. BULLETIN 1234-I 


KREAMO 


SWEET DAIRY FEED 


16144% PROTEIN 
MANUFACTURED BY 


MINNESOTA FEED COMPANY 
MINNEAPOLIS, MINNESOTA 


Mixed Cars a Specialty—We Handle All Kinds of Mill Feeds 
Shippers of Corn and Oats—Write for Samples and Prices 


=a 


CORN 


Sulphured and Natural Oats 
and Barley, Buckwheat and 
other grains for poultry feed 


Elevator Capacity—2,500,000 Bushels 


ARCHER-DANIELS-MIDLAND CO. 


Manufacturers of Linseed Oil and Meal 


GRAIN DEPARTMENT 
MINNEAPOLIS -—: MINNESOTA 


Wire or Write for Our Quotations if you are not receiving 
them regularly. 
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adopted by the convention. One was 
of especial interest and @¢xpressed ap- 
preciation to the officials in charge of 
the enforcement of the feed laws in 
the states of New York, New Jersey 
and Pennsylvania for courtesies and 
valuable assistance extended to mem- 
bers of the Eastern Federation. 
All Officers Re-elected 

The committee appointed to nomin- 
ate the officers and new directors for 
the coming year consisted of Henry R. 
Wilber, Jamestown, N. Y., Thomas P. 
Gaines, Sherburne, N. Y., and F. A. 
Wyckoff, East Stroudsburg, Pa. The 
slate proposed by the committee was 
unanimously elected and was as fol- 
leows: President, W. Sanford VanDer- 
zee, re-elected; vice-president, Albert J. 
Thompson, re-elected; treasurer, Frank 
T. Benjamin, re-elected; secretary, W. 
A. Stannard, re-elected. 

Directors to serve for three years, 
S. F. Virkler, Castorland, N. Y.; L. 
L. Warner, Niobe, N. Y.; Samuel Deu- 
el, Pine Plains, N. Y., and Fred L. 
McIntyre, Potsdam, N. Y. Mr. Deuel 
and Mr. Warner will serve for the first 
time, filling the places formerly held 
by H. R. Wilber and James A. Stur- 
ges. Mr. Virkler and Mr. McIntyre 
were re-elected. 

At the conclusion of the business 
meeting the delegates were taken to 
the Meadowbrook Golf .and Country 
club where various sports including 
golf were enjoyed during the after- 
noon. The ladies were guests at lun- 
cheon and a bridge party earlier in 
the day and joined the men on their 
arrival. 

Much credit is due to Max F. Cohn 
and his Buffalo committee for the un- 
precedented success of the convention. 
They worked untiringly before and 
during the convention. Mr. Cohn was 
general chairman of the committee and 
his co-workers were as follows: 

Chairman entertainment, C. 
Burns; chairman Corn Exchange lun- 
cheon, E. W. Mitchell; chairman trans- 
portation, C. B. Weydman; chairman 
golf, George F. Pierce; chairman cards 
at Meadowbrook club, E. B. Collard; 
chairman finance, C. C. Lewis; chair- 
man publicity, George B. Wood. 


CHICAGO, MILWAUKEE, ST. 
PAUL & PACIFIC elevator, Kirk- 
land, Ill., was destroyed by fire on 
June 19. The $50,000 loss was covered 
by insurance. 


DONAHUE-STRATTON CO., 
Milwaukee, Wis., has purchased the 
steamer Sturgeon Bay and plans to 
convert it into a floating grain dryer. 
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Feed Mixing Service Pays For Itself 
One Year Aiter Installation 


‘Best Investment We Ever Made,” Reports Farmers Milling & Elevator Co. 
Brings New Trade, Increases Sale Of Ingredients From Bags To Carloads 


ITHIN a year after it was 

\ \ installed, a feed mixing serv- 

ice operated by the Farmers 
Milling & Elevator Co., Palmyra, Wis., 
has paid for itself. 

Eugene Clamons, manager, said that 
it was the best investment that had 
ever been made in the business. “It 
brings the trade,” he added. 

The Milling & Elevator 
Co. bought a one-ton Sprout-Waldron 
mixer and installed it May 1, 1927. 
Since that time the firm has mixed 
more than 200 tons of feed for farmers 
and has turned out mere than 400 
tons of its own brand of dairy and 
poultry rations. The service has at- 
tracted new customers from territory 


Farmers 


which had not previously patronized 
the company, the sale of ingredients 
used in the custom increased 
small lots to carloads and busi- 
ness was stimulated in other products 
including commercial feeds. 
Service Was Demanded 

Farmers’ demands compelled the 
firm to install the service. During the 
past few years, Mr. Clamons reports, 
that an increasing number of feeders 
have been coming to the mill with for- 
mulas gleaned from 
noted from the radio. 

“They tell the kind and amount of 
ingredients that they want in the ra- 
tions and we mix them,” said Mr. Cla- 
mons. “At first we did the work by 
hand, but that was a hard and slow 
job and we had too many orders, so 
we decided to install a mixer. Now 
we can easily take care of the business 
and we certainly have been getting it.” 

Layout is Convenient 

Present layout of machinery in the 
Farmers’ Milling & Elevator Co. 
plant includes a 26 inch Sprout-Wald- 
ron grinder and the new mixer. Mr. 
Clamons plans to install a corn cutter 
and grader within a few months to 
to supply the demand for scratch feeds 
and cracked corn. The machinery is 
to save labor. 


mixes 
from 


farm) papers or 


A conveyor 
is attached to the grinder and grist 
may be directed up to the second floor 
and into the mouth of the mixer if 
the customer desires a custom batch. 


By Emil J. Blacsky 


Cther ingredients are dumped into an 
elevator and carried to the mouth of 
the mixer. Hardly any hand effort is 
required to operate the mixing service 
and farmers like the speed and 
with which it is done. 


The mixer pro- 


Farmers Milling & Elevator Co., Palmyra 


trudes down from the second floor into 
the center of the mill with ample room 
all around for sacking. All machinery 
is powered by electricity. 

Mr. Clamons estimates the cost of 
installing the mixing service at $1,090. 
He charges $1.00 a ton if the farmer 
buys his ingredients for the batch from 
the mill and $2.00 if he brings his owa 
materials to be mixed. In computing 
the receipts from the service charge 
and the increase in business as a direct 
result of the system, Mr. Clamons is 
convinced that the mixing service has 
already paid for itself. 

Sell More Ingredients 

During the past year the company 
sold a carload of meat scraps and pre- 
vious to the installation of the new 
system had lagged along on two or 
three tons. 

Mr. Clamons also reports big  in- 
creases in the sale of linseed meal and 
dried buttermilk. With more farmers 
coming to the mill he has also taken 
advantage of his opportunity to push 
his other products and has boosted 
his sale of commercial feeds. 

Delivery service by truck to farmers 
is also operated by the Farmers Mill- 
ing & Elevator Co. 

“The farmers don’t keep as many 
horses any more, and they don’t like 
to drive to town,” Mr. Clamons said. 
“They usually drive in with their plea- 
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sure car and do 


aown with sacks. 


not to lcad it 
Our delivery serv- 
ice keeps us busy, and I believe that 
it is a service that all feed dealers will 
have to give in the future.” 
Operate Three Trucks 
A 1% and a one ton Ford truck are 
now kept buzzing over the Farmers 
Milling & Elevatcr Co. territory. Mr. 
Clamons has purchased a new 1% ton 
Ford which will be added to the fleet. 
A large two door garage is under con- 
struction near the 
the trucks. 


elevatcr to house 

Delivery is made within the radius 
of ten miles. Mr. Clamons charges 
$1.00 a ton within a three mile limit 
and raises the price in proportion to 
the distance beyond that. He has not 
arrived at a definite system for figur- 
ing the cost of operation and he is 
awaiting the arrival of The Feed Bag 
tc read the plan adopted by Mr. Mc- 
Arthur, Elgin Flour & Feed Co., Elgin, 
Ill., which appears in this issue. The 
delivery service has stimulated business 
for the company and has become an 
established part of its operations. 

Radio Gives Market 

The Farmers Milling & Elevator Co. 
reflects the spirit of progressiveness 
even in its office. A radio is installed 
and the last minute market reports are 
always available. 

“Of course we tune in on the good 
music for customers, too,’ Miss 
Ruth Kaiser, the office girl smilingly 
admitted. 


our 


Everyone about the mill is busy and 
happy. the farming 
community that surrounds them, and 


prosperous 


with the service which they give to 
ther customers they couldn’t be other- 
wise. 


STORRS 


boro, 


GRISt MILL. Ellen- 
Wis., a famous old mill built 
prior to 1850, will be restored and op- 
erated as a feed mill and power plant. 


RICHARDSON 
Hamburg, N. Y., 
feed 


MILLING CO., 
one ef the largest 
distributors in western New 
York, has increased its capital stock 
from $25 000 to $50,000. 
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Why You Can Recommend— 
Occident Special Patent Flour 


Because it is made for those people who care enough about bread to 
notice the different kinds, and because its standard of quality is at all 
times sufficiently high to permit 

—The exclusive use of the choicest selected hard wheat. 


—The maintenance of the finest, cleanest, most sanitary and most 
modern mills in the world. 


—The employment of the most extensive purifying processes ever used 
in flour milling, including the thorough washing of every kernel of 
wheat before grinding. 


—The employment of the most skillful and painstaking millers to main- 
tain the many complicated processes at highest efficiency. 


Hard Wheat Occident Mixed Feed 


Because OCCIDENT Mixed Feed is the mill run of feed, and is com- 
posed of bran, middlings, and red dog in the proportions present in the 
wheat berry. 


—It contains no screenings. 


—It is absolutely clean because every bushel of wheat is thoroughly 
washed and dried before milling. 


—Its high feeding value is universally recognized. 


—lIt will be found to be the cheapest and best of animal food when the 
quantity of its nutrients are jointly considered. 


—It blends well with all farm and commercial feeds. 


THE RUSSELL-MILLER MILLING Co. 
General Offices: Minneapolis, Minn. 


MILLER 
= MILLING co. 2 


IE 

2 


= OCCIDENT 


FLOUR 
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Central Convention Attracts 
Record Gathering 


(Continued from Page Twenty-four) 


their association and attending the con- 
vention and banquet. 
Many Prizes Awarded 

Following Mr. Stannard’s message 
and several entertainment numbers, 
prizes awarded by the Milwaukee 
Chamber of Commerce and _ several 
manufacturers were distributed. Win- 
ners of the ladies’ and men’s 
prizes follow: 

Ladies—Mrs. J. G. Halpin, 
Madison, suit case; Mrs. George 
Walters, Oconomowoc, | salad 
dish; Mrs. H. H. Humphrey, 
Wausau, vanity case; Mrs. EF. 
G. Heideman, Clintonville, 49 
pound sack of Commander 
flour. 

Men’s—A. R. Warnke, Green- 
wood, traveling case; F. J. 
Bradford, Arcady Farms Mill- 
ing Co., Chicago, wrist watch; 
Ralph Uebele, Burlington Feed 
Co., Burlington, wrist watch; 
N. B. Larson, Deerfield Farm- 
ers’ Warehouse, Deerfield, white 
gold cigarette case; “Pat” Hen- 
nessy, P. W. Hennessy & Sons, 
Highland, white gold belt buckle; 
William Knauf, Knauf & _ Tesch, 
Chilton, desk cigarette case; J. E. 
Zaske, Ladish Milling Co., Milwau- 
kee, gold pocket comb; L. A. Williams, 
Chapin & Co. Minneapolis, gold 
pocket knife, and O. W.. Trindal, 
Loyal, a gold pocket knife. 

Thanks for Donors 

The Central Retail Feed Association 
offers its thanks and appreciation to 
the following members of the Milwau- 
kee Chamber of Commerce who do- 
nated the entertainment and prizes: 

C. Kamm Co.; Mohr-Holstein 
Commission Co.; L. Bartlett & Son 
Co.; Fraser Smith Co.; Hales Milling 
Co.; M. G. Rankin & Co.; C. E. Ding- 
wall Co.; W. G. Moorhead & Co.; Cor- 
coran Brothers Co.; LaBudde Feed & 
Grain Co.; W. M. Bell Co.; Johnstone 
Templeton Co.; Roy i. Campbell, 
Buerger Commission Co.; Wm. O. 
Goodrich Co.; Chas. A. Krause Mill- 
ing Co.; Kurth Malting Co.; Smith 
Milling Co.; D. D. Weschler & Sons 
Co.; Jackson Bros. & Boesel Co.; 
Franke Grain Co.; Cahill Grain & Pro- 
ducts Co.; Badger Grain & Feed Co.; 
Froedtert Grain & Malting Co.; Cran- 
dall & Beck; The Riebs Co.; B. J. As- 
ton, Inc.; C. H. Baumann; E. J. Kop- 
pelkam; Harry H. Field; F. J. Phelan 
Co.; Deutsch & Sickert Co.; Donahue- 
Stratton Co.; Ladish Milling Co.; 


Owen & Brother Co.; L. Teweles Seed 
Co.; J. V. Lauer & Co. 

The association also extends its 
thanks to the following manufacturers 
who contributed prizes: Washburn- 
Crosby Co., Minneapolis; Chapin & 
Co., Chicago; Commander Mill Co., 
Minneapolis; Albert Dickinson Co., 
Minneapolis; International Sugar Feed 
Co., Minneapolis; King Midas Mill 
Co., Minneapolis; Northern Milling 
Co., Wausau, Wis.; Pittsburgh Plate 


Glass, Linseed Meal division, Milwau- 
kee, and J. J. Badenoch Co., Chicago. 
Dealers Attend School 

It seemed like school days again for 
feed dealers at the opening session of 
the convention Wednesday morning, 
when Professors J. G. Halpin and G. 
Bohstedt rang the bell and assembled 
them for the “Busy Dealers’ Feeding 
School.” The practical tessons which 


they learned are described in full on 
another page of The Feed Bag. The 
feeding school consumed the entire 
morning and attendance prizes were 
awarded at the close. Winners were 
H. A. Arnold, Turtle Valley Farms, 
Walworth; R. C. Tesch, Knauf & 
Tesch Co., Chilton; and Fred Larson, 

Spencer. 

Reports of the auditing, resolutions 
and nominating committees were read 
and adopted at the afternoon session. 
The election of officers fol- 
lowed. 

Gerald Stutz, The Feed Pag 
staff, and a native son of Toma- 
hawk, invited feed dealers of 
the Wausau district to attend 
the meeting which is to be held 
during the latter part of July 
or early August. In behalf of 
the city and the Tomahawk 
dealers he assured them of an 
enjoyable visit with fishing and 
sight seeing trips in store. 

‘Colby Porter, Fox Lake, also 
extended an invitation to deal- 
ers in the Watertown territory 
to attend a district meeting 
which will be held there July 
24. 

In the dealers’ open discus- 
sions which were held Joe Free pro- 
posed the idea of collective buying. The 
plan was favored, providing that it was 
confined to districts where dealers did 
not require carload lots for immediate 
need and could make better purchases 
by combining their orders. It was 
commended as a good example of co- 
operative spirit which should exist 
among members of the association, 


Secretaries Quinn, Brown, Stannard and Steenbergh. 


Registered in All States 


COTTON SEED MEAL 


NUT AND PEA SIZE CAKE 
ALL GRADES 


MARIANNA SALES CO. 
MEMPHIS, TENN. 


Quality and Service Guaranteed 


Quoting spot and 
future shipments. If 
you are not getting 
our quotations we are 
both losing. Send 
name for market let- 
ters. 


THE FEED BAG—JULY, 1928 


Page Thirty-five 


it 
pores te 
| | 
| 
‘ W M 
\ 
N “hp 2) 
q 


Boost The Feed Bag To Firms You Do Business With 


CAHILL 


GRAIN & PRODUCTS CO. 


FEED — GRAIN — OIL MEAL 


CHAMBER OF COMMERCE 


Broadway 3682 


MILWAUKEE 


wg Office 315 Corn Exchange 
MINNEAPOLIS, MINN. 


WE SELL DEALERS ONLY 


Queen Wheat Feed 


= WHEAT FEED 


"Wheat Low Grade Flour, Red Dog, Middlings 
Bran, Screening» aot exceoding mili ren 


— CRUDE PROTEIN 15. 


is a Pure Wheat offal 
and is manufactured in 
our own mills. 
nish Queen in straight 
or mixed cars with Che- 
rokee Pure Bran and 


Cherokee Middlings. 


Can fur- 


CRUDE FAT - - 
CRUDE FIBRE - 83% 


ST. PAUL, MINN. 


Capital Flour Mills, Inc. 


CORN EXCHANGE 
Minneapolis, Minnesota 
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m WE SELL DEALERS ONLY <—a 


MILL FEEDS, FLOUR, OIL MEAL, 


HOUR SERVICE 
ON MIXED CARS 


Carry the Stock 


GLUTEN, COTTON 


SEED MEAL, "HOMINY, CORN, OATS, OYSTER SHELLS, 
GRIT. In fact, everything i in the feed line. 


POULTRY FEEDS, DAIRY FEEDS 
RED OAK DAIRY 20% 
RED OAK SWEET DAIRY 16% 
RED OAK WHEAT FEED 
RAPIDS DAIRY 16% 


We ship C. M. & St. P., C. & N. W. and Green Bay & Western 


WRITE OR WIRE FOR PRICES. 


McKERCHER MILLING CO. 


WISCONSIN RAPIDS, WISCONSIN 
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and recommendations were made that 
the plan should be studied further at 
group meetings. 

The discussions concluded the con- 
vention, 


W.-C. CO. IN MERGER 

Announcement was made June 23 
of the organization of the General 
Mills, Inc., Minneapolis, a $50,000,000 
corporation, which has acquired flour 
mills in 10 cities, including the prop- 
erties of the Washburn-Crosby Co., 
and which will have at its head James 
F. Bell, president of the Washburn- 
Crosby Co. Other properties included 
are Red Star Milling Co., Wichita, 
Kan.; Royal Milling Co., Great Falls, 
Mont.; Kalispell Flour Mills, Kalispell, 
Mont., and the Rocky Mountain Ele- 
vator Co. 


ARCADY SALES MEETING 

The annual sales convention of the 
Arcady Farms Milling Co., of Chi- 
cago and Kansas City, was held at 
the Stevens hotel, Chicago, June 8-10. 
This proved to be one of the most im- 
pressive and enthusiastic meetings the 
company has ever held. 

David K. Steenbergh, editor of The 
Feed Bag and secretary of the Central 
Retail Feed association, gave a camera 
talk and showed the pictures of the 
American Feed Manufacturers’ asso- 
ciation meeting at West Baden, Ind., 
and the Eastern Federation of Feed 
Merchants’ meeting at Binghamton, 
N.Y. 

In addition to the business meetings 
the entire group was escorted on an 
inspection tour of the company’s Chi- 
cago plant. Speakers included W. D 
Walker, secretary and treasurer; F. J. 
Bradford, vice-president and_ sales- 
manager, and Frank Johnson, purchas- 
ing agent. 

Arthur Meeker, president of the 
company, was unable to attend the 
convention this year as he was at that 
time in Europe. 


WE OFFER 
Choice — Heavy Grade 


GROUND SCREENINGS 


Minimum Protein 16%, Minimum 
Fat 6%, Maximum Fibre, 14% 


Send for Sample 


C. E. DINGWALL CO. 


MILWAUKEE 


These ground screenings are made 
at our Waukesha plant of the 
finest material. 


CLASSIFIED 


Service department for our read- 
ers. Low Rates: 25c per line; 
minimum $1.00. 


GRAIN ELEVATOR WANTED 
Good, zecond hand grain elevator. Cups 
must be at least 10 by 6 inches and belt must 
be 14 feet or longer doubled. Badger State Feed 
Co., Milladore, Wis. 


SALESMAN WANTED. 

Feed Salesman Wanted for eastern Wisconsin 
territory by manufacturer of 2 well-known and 
widely advertised brand of commercial feeds. 
Write AC-1, c/o THE FEED BAG, 86 East 
Michigan street, Milwaukee, Wis. 


ILLINOIS ELEVATOR FOR SALE | 
Elevator, lumber and _ coal business in 
N. Illinois village; rich territory; buildings 
and equipment in good shape and reason- 
ably priced. Big earnings in 1927 and business 
rosperous; successful manager can continue. 
Halcomb- Dutton Lbr. Co., Sycamoie, Il. 


Mention The Feed Bag When Writing Advertisers 


Get Parks’ Direct Mill Contracts 


ANYTHING IN THE FEED LINE 


Millfeeds Dried Butter Milk Powdered Skim Milk 
Cottonseed Meal Linseed Meal Bone Meal 
Oyster Shells Screenings Coarse Grains 


J. P. PARKS, Broker 


Direct Manufacturers Representative 
400-401 New England Bidg. KANSAS CITY, MO. 
327 So. La Salle St., Chicago, Ill. 


FOR SALE 
Having completed our remodeling we offer for 


sale: 

1—No. 258 Eureka Magnetic Separator. 

2—26X8 L. H. Angle Iron Reels. x 

1—19 foot LH 9 in. conveyor complete with 
boxlining hangers, etc. 

1—10 foot LH 6 in. Conveyor complete. 

1 Pugh Potato Grader. 

1 Grain Separator. 

25 Pulleys from 8 in. in Diam. to 50, 4 inch 
face to 11. 

Shafting, Adjustable Pillow Blocks and Han- 
gers and leather belting from 5 to 10 in. in width; 

f interested ask for detail list and prices 

that are right. Red Front Flour & Feed Co., 
Eau Claire, Wis. 


SALESMAN WANTED 
Reliable spring wheat mill wants aggressive 
flour and feed salesman on a liberal commission 
basis for desirable transit, territories in Minne- 
sota, Iowa and Wisconsin. Write BC-1, c/o 
THE FEED BAG, 86 East Michigan street, 
Milwaukee, Wis. 


ANTIGO FIRM FOR SALE 


Wholesale and Retail Flour and Feed Busi- 
ness, 1n the center of excellent dairy section, in 
city of 10,000 and drawing territory of 50,000. 
Complete warehouse, elevator, grinding and de- 
livery equipment. Must be sold to liquidate 
estate. No inquiries answered as property must 
be inspected to be appreciated. ‘Trust Depart- 
ment, FIRST NATIONAL BANK, Antigo 
Wisconsin. 


DAIRY ALFALFA HAY 
FOR SALE 


Write or wire for delivered prices. 
Grades and weights guaranteed. 
JOHN DEVLIN HAY CO., Inc. 
192 NO. CLARK ST., CHICAGO, ILL. 


MORAVEC & PFAFF, Necedah, 
Wis., are erecting a feed mill on the 
site of the old Williams’ warehouse. 


FARMERS’ ELEVATOR CO., 
East Grand Forks, Minn., has installed 
a complete feed grinding unit. 


E. J. CRANE is building a feed 
mill at Abbottsford, Wis. 


JOHNSON’S RIBBON 
FEED CO., Sioux City, Ia., was re- 
cently incorporated with a capital 
stock of $25,000. H. L. Johnson, pres- 
ident, announces that the firm will 
manufacture and sell feeds, tonics, re- 
gulators and remedies for livestock. 


Buy 
PURITAN BRAND 


The Genuine Live Reef 


CRUSHED OYSTER SHELL FOR POULTRY 
Packed in new 100 Ib. burlap bags. 


CHICK, MEDIUM and COARSE Grades 


Quality and Service Unsurpassed 


All Goods Guaranteed 


The Crushed Oyster Shell Company 


BILOXI, MISS. 


R. L. HERRICK M. H. HERRICK 


HERRICK FEED COMPANY, INC. 


WHOLESALE 


Grain and Feed Shippers 
HARVARD, ILLINOIS 
PHONES 135 AND 118 


Excellent service, highly reliable; 

Quality paramount---that’s undeniable; 
Best of attention, prices agreeable; 

Our motto is: ‘satisfaction unbeatable’’. 


100% FOR THE DEALERS 


R. L. HERRICK, Jr. J. M. HERRICK 
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The Feed Bag Is Your Paper, Help It By Boosting 


cy. F IRES. July has invari- 


ably been a month of many elevator 
fires. These losses are always heavy as 
houses are well filled and the owners 
are usually out of business for the rest of 


the season. 


Carefulness in operation and a careful inspection of the elevator 
at closing time will avoid many disastrous fires during july. 


GRAIN DEALERS NATIONAL MUTUAL FIRE INSURANCE CO. 


INDIANAPOLIS, INDIANA 
J. J. Fitzgerald C. R. McCotter 


Secretary and Treasurer Ass't. Secy. and Western Mgr. 
Ind. Omaha, Nebraska 


RELIABLE SERVICE! 


When in the Market for Straight or Mixed Cars 


MILLFEEDS OIL MEAL 
CRACKED CORN GROUND FEEDS 
GROUND GRAIN or FLAX SCREENINGS 
WHOLE or GROUND MILL OATS 
WHOLE or GROUND BARLEY 
FEED GRAINS 


GET IN TOUCH WITH 


THE HAERTEL COMPANY, INC. 


616 Corn Exchange Bldg. Minneapolis, Minnesota 
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earl Grit 


Makes Hens Lay 


LESS GRIT TO BUY, MORE EGGS TO SELL 


Because of super-availability and natural balance of 
needed minerals, poultry will eat only about half as 
much PEARL GRIT as of other grits or shells, yet egg 
production will be increased to the maximum. 

MARYLAND POULTRY DEPARTMENT SAYS a 

“The Limestone pen consumed 43% less material and laid 20% more eggs. 
Our enormous advertising program is carrying this message to the poultrymen 
and you should be in position to supply the demand. 

A YEAR ROUND PRODUCT ’ 

There is a year round demand for PEARL GRIT. During the winter and fall 
laying season, PEARL GRIT is in demand to supply the necessary lime for the 
heavy egg production of this season. During the spring months, there is an 
enormous market for No. 1 PEARL GRIT for baby chicks. Ever experimental 
college and professional poultryman in the country, recommends No. 1 PEARL 
GRIT to furnish the necessary lime for rapid gain. 

WRITE FOR PRICES 
AND INFORMATION REGARDING PEARL GRIT 


It is made in three sizes for laying hens, growing birds and baby chicks. 


THE OHIO MARBLE COMPANY, Piqua, Ohio 
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Thierwechter New Head 
Of Ohio Group 


(Continued from Page Twenty-one) 


who spoke on “Recent Tendencies in 
Credit Business”, said that a man who 
cannot get credit at a bank should not 
seek it at an elevator. He advocated 
care in the selection of risks and a 
stringent and efiective collection sys- 
tem. He told the grain men not to 
sacrifice profits for added volume and 
he explained that they might avoid 
this evil by discovering which pro- 
ducts pay them the best, and discard- 
ing all other lines which are merely 
paying for the overhead. 

D. J. Schuh, executive secretary, 
Cincinnati Board of Trade; Fred Pond, 
secretary of the Buffalo Corn Ex- 
change; E. H. Beer, E. H. Beer & 
Co., Baltimore; Joseph Abel, Abel- 
Whitman Co., Inc., New York, and 
Joe Doevring, Southworth & Co., To- 
ledo, told the merits of their individual 
markets at the invitation of President 
Sayles. 

Banquet Is Gay 

The spirit of sunshine continued late 
into the evening at the annual banquet 
which was attended by more than 250 
persons. Everyone was happy, donned 
in gayly colored paper caps, and par- 
taking of a delicious spread. A girl's 
orchestra livened the occasion with 
music and entertainers danced and 
sang. 

President Sayles was the toastmaster 
and C. A. “Sunny” Sunberg, Spring- 
field, pleased the gathering with his 
“Sense and Nonsense.” 

Charles Quinn, secretary of the 
Grain Dealers’ National association, 
opened the second day's session by ex- 
plaining the farm relief plank in the 
Republican platform and its relation 
to the grain trade. He also discussed 
the proposed international wheat pool 
and other bills affecting the trade. 

Fred Smith, office of grain super- 
vision, United States department of 
agriculture, spoke on “Grain Grading.” 

A suggestion to have the Toledo 
markets broadcasted over the radio, 
was made by Paul Barnes, Toledo. 
He advised members tc write indi- 
vidual letters to the radio station, re- 
questing this service. 

Fred Pond, in behalf of the Buffalo 
Corn Exchange, invited the Ohio grain 
men to hold a joint meeting with the 
Michigan and Indiana associations at 
Buffalo at some future date. 

The convention closed with a busi- 
ness meeting at which resolutions 
were adopted and new officers were 
elected. 
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CEREAL 


GRADING CO. 
MINNEAPOLIS 


SPECIALIZE IN 


GOOD 
CORN and OATS 
For 


WISCONSIN TRADE 


Prices Right—Service Prompt 
TRY US. 


CHARCOAL | 
COD LIVER OIL 
| COLONIAL BUTTER SALT 


PEARL GRIT 


Bag Lots -- Ton Lots 


Dadmun- LaBudde 
i Company 
NORTH MILWAUKEE 


| wen Wuen in MINNEAPOLIS | LIS | 
STAY AT | 


Che 
New Nicollet» 
Hotel 


OPPOSITE TOURIST BUREAU | 
ON WASHINGTON AVENUE |) 


The Northwest's Finest Hotel 
600 ROOMS WITH BATH 
OR CONNECTING 
Every room an outside room 


Largest and Finest Ballroom in the 
Northwest 


RATES | 
3.00 | 
| 
| 


257 Rooms 3.50 

4.00 

Suites and Special Rooms at 
$6.00 to $9.00 


MAIN DINING ROOM 
COFFEE SHOP 


! Three Blocks from Both Depots. 
|| Retail Center and Wholesale Center. 


W. B. CLARK, Manager 


PRICE ATTRACTIVE 
ik Phone Broadwey 4961 


| Bran, Middlings, Red Dog 


Sterling Poultry Feeds 
A COMPLETE LINE OF 
MIXED GRAIN FEEDS 
and 


GUARANTEED-TO-SATISFY MASHES 


also 


MIXED CARS 


Containing any of the standard mill feeds-- 

bran, middlings, rolled oats, oil meal, etc., 

as well as oyster shell, animal protein 
products, dairy feed, etc. 


Write, wire, phone for quotations on requirements 
of any size. 


Northrup, King & Co. 


FEEDS AND SEEDS 
MINNEAPOLIS, MINN. 


CROWN AND ) HIQUALITY 
BREWERS DRIED GRAINS 


CORN—OATS 


QUALITY AND DEPENDABLE SERVICE 
Orient Wheat Feed 


i Linseed Oil Meal 
Clinton Corn Gluten and 


, . Corn Oil Cake Meal 


MILWAUKEE 


Brokers for Operating Elevators at 
MILWAUKEE—CHICAGO 


DEPOT HARBOR, ONT. 


| 
| DONAHUE-STRATTON COMPANY 
| 
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New England Association 
Seeks More Members 


The New England Retail Grain Dea- 
lers’ association is making a_ special 
drive to enroll 300 new members. Al- 
though the organization is only six 
months old it already enrolls more than 
500 members and ranks among the 
larger associations. During the last few 
weeks over 50 new members have been 
enrolled, among them the J. B. Ham 
Co., Lewiston, Me., which operates a 
chain of thirty retail stores and is one 
of the big factors in the grain trade 
of New England. 

Membership work is now concen- 
trated in the three northern states. The 
last few months were devoted largely 
to Massachusetts, Connecticut and 
Rhode Island. Now that summer 
weather has arrived, and the roads 
are in better condition, activities have 
been carried to Maine, New Hamp- 
shire and Vermont. There are still 
many dealers in the southern part of 


the territory as well as in the North, 
who are expected to join in the move- 
ment, and will undoubtedly do so when 
the matter is presented to them in per- 
son. Officers of the New England as- 
sociation predict that it will be the 
largest and most active organization 
of its kind in the United States by Jan- 
uary 1, 1929, when it will be exactly 
one year old. Membership fees of the 
association are $10.00. 


STEINERT MILLING CO., Red 
Lake Falls, Minn., is building a ware- 
house in which it will install a dairy 
feed department. 


WESTERN SUPPLY CO., former- 
ly located at Tomah, Wis., has 
moved its headquarters to Sparta to 
secure better shipping facilities. New 
storage tanks and a warehouse are 
being built and the company will man- 
ufacture a complete line of Blue Rib- 
bon feeds. Harold Vandervort is man- 
ager. 


Personal 
Attention 


OY 1. CAMPBELL and seeps 


SHIP TO 


MILWAUKEE, WISCONSIN 
Authorized Successor to RUNKEL & DADMUN 


JOSEF MUELLER 


Consign Your GRAIN, BARLEY AND RYE Especially 


FOR ATTENTION OF-. 


WM. R. MADDEN 


TO 
UERGER COMMISSION CO. 


ESTABLISHED FOR OVER THIRTY YEARS 


510 Mitchell Bldg. 
Milwaukee, Wis. 


Established 1884 


Members Minneapolis Chamber of Commerce 


MIXED CARS — STRAIGHT CARS 


Special Corn and Oats Feed 


OVER 80 DIFFERENT KINDS--Ground Feeds--Coarse Grains--Millfeed--Dried 
Beet Pulp---Oil Meal--Poultry Feeds, Etc 


soft Winter Wheat FLOUR private Brands 


Send for MANEY BROTHERS MILL & ELEVATOR CO., “ster, Ave. and Eighth se. 


WM. T. CLAUSNITZER, Badger 
State Feed Co., Milladore, Wis., was 
the first feed dealer to visit The Feed 
Bag offices when the Central Retail 
Feed association convened at Milwau- 
kee, June 12-13. 


No-Milk Calf Food 


LEADER FOR 44 YEARS<—@ 


National Food Company 
FOND DU LAC, WIS. 


GET MY PRICES—SAVE MONEY 


A. L. STANCHFIELD 


Comets and Mixed Cars 
OUR, MILLFEED 
FOILMEAL, ETC. 


602 Corn Exchange Bldg. 
MINNEAPOLIS, MINN. 
“Stand by Stan’’ 


IOWA MILLING CO. 


CEDAR RAPIDS, IOWA 
Shippers of 


CORN and OATS 


Cedar Rapids Weights and Grades 
Get our prices—We can save you Money 


NEBRASKA CONSOLIDATED 
MILLS COMPANY 


MILLERS OF 


Mothers Best Flour 


Emrich Grain Co. 


CEDAR RAPIDS, IOWA 


‘“‘Get our prices before 
buying grain’’ 


LINSEED MEAL 
CARLOTS 


Linseed By-Products Co. 


917 METROPOLITAN LIFE BLDG. 
MINNEAPOLIS, MINN. 


E. J. KOPPELKAM 


GRAIN FUTURES 


373 Broadway 
MILWAUKEE, WISCONSIN 


Phones Broadway 32, Broadway 783 


Member Chamber of Commerce 


Page Forty 


FOR 


CORN or OATS 


and the 
QUALITY and SERVICE 
your trade demands 


Write, Phone or Wire 


WESTERN TERMINAL 
ELEVATOR COMPANY 


Sioux City, lowa 
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Reliance Feed Co. 


MILLFEEDS 
500 CORN EXCHANGE 
MINNEAPOLIS, MINN. 


| | 
‘COR 
ROSs-Gouta co Louis 


M. G. 

RANKIN 
& COMPANY 
GRAIN and FEED 


CHAMBER OF COMMERCE 


MILWAUKEE 


Established 1880 


PAINE, WEBBER 
& COMPANY 


Members 
NEW YORK STOCK 
E ANGE 
CHICAGO STOCK 


E ANGE 
BOSTON STOCK 
EXCHANGE 
DETROIT STOCK 
EXCHANGE 
NEW YORK COTTON 
EXCHANGE 
CHICAGO BOARD 
OF TRADE 
94-100 MICHIGAN ST. 
Telephone Broadway 8700 
MILWAUKEE 


E. J. Furlong, Resident Partner 


2. 2. 2. 2. 


ry 


4.2.2 


STRAIGHT CARS OF FEED 


We have Pure Bran, Spring 
Bran and Durum Feeds in 
warehouses ready for Quick 3 
Shipment. Write for quota- 
tions and try our service. 


2. 


¢ 


PHONE ATLANTIC 


| 
I. S. JOSEPH CQ., Inc. 


Flour Exchange 
Minneapolis, Minnesota 


F. J. PHELAN CO. 


418 Chamber of Commerce 


MILWAUKEE, 
WIS. 


“Grain Futures” 


Special Attention to Hedges 


usiness 
expands with 


Printed messages 
They are profitable 


ADTKE ORTSCH 
BROS. Co. 


1894 
PRINTERS 


LITHOGRAPHERS 
BINDERS 


344-346 MILWAUKEE STREET 


Brossway 1076 WISCONSIN 


SEA GULL BRAND 


PURE GENUINE 


OYSTER SHELLS 


are the best on the mar- 
ket today. No dirt—dust 
—waste or odor. Always 
packed’ in blue striped 
heavy burlap bags. Cost 
is less. 


Send for Sample and Price. 


— 


LABUDDE FEED & GRAIN CO. 
MILWAUKEE, WISCONSIN 
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Che feed Bag 


Vol. 4. No. 7. JULY, 1928 


DAVID KNOX STEENBERGH 
Managing Editor 


Published the first week of every month at 
Milwaukee for retail feed, flour, grain, coal and 
allied products dealers. The only strictly retail 
dealer publication in the field. Subscription 
price—$2.00 per year. 


Changes in advertising copy may be sub- 
mitted up to the 15th of the month preceding 
date of issue. Last closing date, the 25th. 
For advertising rates, etc., address The Feed 
Bag, 86 East Michigan street, Milwaukee. 


The Feed Bag is official publication of the 
Central Retail Feed association, Eastern Feder- 
ation of Feed Merchants and the New Eng- 
land Retail Grain Dealers’ association. It 
circulates monthly to practically every respon- 
sible retail feed and allied products dealer in the 
East, New England, and Central Northwest. 
Feed Merchants Bulletin of the Eastern Fed- 
eration of Feed Merchants merged with The 
Feed Bag, July, 1928. 


Copyright, 1928, Editorial Service Co.,Inc. 


SPENCE 
FLAX 
SCREENINGS 


A blend of selec- 
ted flax screen- 
ings —recleaned, 
pulverized and 
bolted. Wiscon- 
sin dealers say 
Spence is the best 
brand on_ the 
market. Present 
prices are well in 
line with other 
feeds. 


STUHR - SEIDL 
COMPANY 


MINNEAPOLIS 
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Ghe 
FRANKE GRAIN CO. 


Established 1892 


GRAIN AND FEED 


MILWAUKEE, - WISCONSIN 


Deutsch Sickert 


400-402 Chamber of Commerce 


C O Dp a VY MILWAUKEE, WISCONSIN 


REPRESENTATIVES OF 


A. E. STALEY MFG. CO. 


Corn Gluten Feed . . . 23% Protein 
Corn Germ Meal .. . 18% Protein 
Staley’s Perfect Protein Feed 33% Protein 
Straight and Mixed Cars 


PRIDE OF THE SOUTH 
Genuine Oyster Shells 


Write for delivered prices 


Get our CORN and OAT 
Prices 


Feeds of all kinds also Hay— 
Alfalfa Hay a Specialty 


Use the Phone— Call 
BROADWAY 


1674 
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[True Value 
The greatest MASH 
thing in every 
hen’s life— 


the mash 


IOO LBS. 


NET WHEN PACKED 


LADISH MILLING CO. 
MILWAUKEE. WIS. 


modern poultryman knows that nothing 

Y gm is So important as correct feeding. The mash 
oS is the life of his poultry but it must be the 
right mash. From the time she is hatched the 
chicken is expected to make profit. 


@ Thruout the entire territory served by our dealers, 
poultrymen have welcomed Mashes as 
giving true value indeed. Their enthusiasm has 
resulted in greatly increased volume which in turn 
has reduced our cost of manufacture and lowered 
the price to the feeder. 


LADISH MILLING CoO. 


MILWAUKEE, WISCONSIN 


| | 


When Service Increases Profits 


Dealers Depend On King Midas 


fe. wea VERY mill can make prompt deliveries in 
Se). 


y 
> 


slack seasons. Dealers’ profits, however, are 


>> 
wy | 


Sern 


made through keeping complete stocks when 
demand is the greatest. That's why it makes us feel 
good to read letters saying: “I certainly owe the 
King Midas Mill Co. thanks for the fine service given 
me through the season. You are entitled to con- 
siderable credit for enabling me to have a very pro- 
fitable year.” Quick mixed car shipments 
of flour with Cloverleaf Pure Bran and 
Snowball Flour Middlings are King Midas 


specialties. 


Sing Midad 
MANUFACTURED BY THE 


KING MIDAS MILL CO. 


MINNEAPOLIS, MINNESOTA 
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